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How American students use the decision-making process to choose a university and            

degree program has long been studied. A number of methodologies have been used to              

research the how and why of this process. This study aims to successfully implement the               

methodology of laddering, which has been widely utilized in consumer psychology studies,            

in the application of uncovering the values that drive American students’ decision-making            

process in pursuing a degree of higher education. In addition, the study uses a novel, yet                

validated, data collection process that takes place via online chat. The main findings show              

that the laddering interviews produced have successfully illuminated several key values           

important to American students, and provide managerial implications with actionable          

suggestions as well as a solid groundwork for future research in the field.  
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1. INTRODUCTION 

 

The introduction chapter will serve to set the scene for the reader as to the context of the                  

research problem and why it is significant. It will be followed by a literature review that will                 

outline the research gap, the research questions which the study aims to answer, and a               

theoretical framework by which the study is structured. Finally, it will include the             

delimitations of the research.  

 

1.1 Background 

 

This master’s thesis will examine the consumer behavior of American students who are             

looking to pursue or considering pursuing a master’s degree and the factors that influence              

their decision-making process. It will first address the disparity between the number of, for              

example, Europeans who go to the United States to receive a master’s degree and the               

number of Americans who go to Europe for the same reason. It is important to understand                

the reasons why there is an imbalance in the flux of students for European universities and                

students, as well as American, to benefit from cultural and academic exchange between             

students on the master’s degree level of studies. In order for European universities to be               

proactive in attracting American students to pursue master’s degrees at their institutions,            

they must first understand the psychology behind U.S. students’ consumer behavior when            

considering a potential master’s degree program.  

 

According to a study carried out by the Institute of International Education in May of 2013,                

American students have a high and increasing degree of mobility in terms of short-term              

study abroad programs. There is, however, evidence of a growing trend of U.S. students              

seeking full degree program options abroad owing to the increasing value of international             

experience on the labor market and high costs of education in the United States. Of the                

American students who do decide to pursue full degrees abroad, the overwhelming majority             

of them do so in English-speaking countries. For the purposes of this thesis, it is worth                
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mentioning that Business and Management represents the field of study of 9.9% of U.S.              

students pursuing a degree abroad, while Engineering represents only 3.7%. (Belyavina et            

al., 2013) 

 

There is a growing master's of science degree market in the United States. According to a                

presentation given in 2011 on the changing landscape of higher education, some of the              

reasons that this is happening is because there is a growing demand due to: increased               

international competition that thrives on talent, the need for new talent for growing societal              

demands, an ever-changing labor market that requires continual learning and adaptation of            

skills, and technological advances. (Page, 2011) 

 

From 2004 to 2014, there has been a 52.5 percent increase in American females with an                

advanced degree (any degree attained beyond a bachelor’s level) and a 23.6 percent             

increase for American males (U.S. Census Bureau, 2014). It has also been articulated that              

“more master’s degrees than doctoral degrees are awarded in the US. In 2007, 10 times               

the number of master’s degrees were awarded compared to doctoral degrees (604,607 vs.             

60,616, respectively). Master’s-level education has been experiencing growth over the past           

decade, with a 31% increase in the number of engineering master’s degrees and a 22%               

increase in social science master’s degrees. In comparison, the increase in the            

corresponding age cohort in the general U.S. population grew by just 7% during the same               

time period, demonstrating that the growth in the number of master’s degrees clearly was              

meaningful. One exception to this trend has been master’s degrees in computer science,             

which have declined in number over the last several years.” (Council of Graduate Schools              

and Educational Testing Service, 2010) This is especially beneficial for LUT as the master’s              

degrees that are offered at the university in English are in fields that are seeing an                

increasing trend.  

 

The growing number of specialist master's programs and decreasing popularity of MBA            

programs in the United States presents an opportunity for students and universities alike.             

Particularly in engineering and social sciences fields (such as fields that fall under the              

umbrella of business administration), Lappeenranta University of Technology may use this           

trend to capitalize on the strength of their brand and attract more degree students from the                

United States. According to the university's website, “Our research is focused on three             
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strategic priorities: green energy and technology, sustainable value creation, and building           

an international hub of Russian relations.” (LUT, 2015) As international diversity is one of              

LUT's three strategic pillars, it is a given that the marketing department has made efforts to                

target students from North America. How, then, can LUT capitalize on this movement             

toward specialist master's degrees and market specifically to American students? 

 

While a number of studies have been carried out to delineate the priorities of U.S. students                

in choosing an institution for higher education, this study aims to map the more intangible               

factors that come into play in this decision-making process. Understanding the cognitive            

process and individual perceptions of this consumer group will allow for a better and deeper               

understanding of the nature of U.S. students' cognitive relationship to pursuing a master's             

level degree in Europe, and more specifically in Finland, occurring both intrinsically and             

extrinsically.  

 

In Marketing Science Institute’s “Research Priorities 2016-2018”, making sense of how           

consumer decision processes may be changing takes third priority. The “connected           

customer” continues to be even more connected than ever before, with more options and              

complex decisions to make, and increasing ways of interacting with companies as they             

make those decisions. While companies have been “interested in discovering new ways to             

create and sustain emotional connections with the brand,” (Marketing Science Institute,           

2007, 4) now they are looking for opportunities to be part of the decision-making process               

where they have the most influence (Marketing Science Institute, 2016, 8). 

 

If LUT has the ability to get a firmer grasp on the perceptions that American students have                 

of Europe and Finland as study destinations, they will then have the opportunity to involve               

consumers in attitude change marketing techniques. Psychology is one of the most            

important influences (along with economics) that build the foundation for marketing (Ho et             

al., 2006). For the purposes of this thesis, the research will first take into account the                

psychological perspectives of consumer behavior to get a more in-depth illustration of our             

target consumer group, and then connect those theories with the analysis process and,             

finally, the managerial implications that are produced as a result for the Communications             

and International Relations departments at Lappeenranta University of Technology.  
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1.2 Literature review 

 

The following literature review will serve as a foundation for the research function of this               

thesis. It will set the scene for the problem and help identify research opportunities as well                

as illustrate the best literature stream for the context of this study.  

 

It is important to understand the key approaches to both consumer behavior and             

decision-making (particularly in higher education) to outline the point of departure for this             

research. Both topics have been widely studied in past, so this review will focus on areas                

that are central to the study, namely consumer values and higher education choice. 

 

Marketing of higher education 

 

A literature review done on the marketing of higher education (HE) by Hemsley-Brown and              

Oplatka in 2006 concluded that, while universities have acknowledged the inherent need for             

marketing in the globalizing industry of higher education, literature on the subject “is             

incoherent, even inchoate and lacks theoretical models that reflect upon the particular            

context of HE and the nature of their service.” 

  

In 2015, Hemsley-Brown and Oplatka published another study that reviewed literature on            

higher education marketing, emphasizing that the research on university choice was “long            

overdue”. Not only did they find that institutions of higher education continue to face              

increasingly challenging obstacles in marketing themselves, they found that the rationale           

for the research is more significant now than ever. (Hemsley-Brown & Oplatka, 2015, 2).  

 

While there has been substantial research on how students choose institutions of higher             

education, “comprehensive mapping of the factors which influence choice, particularly          

choice of institution, is largely absent” (Hemsley-Brown & Oplatka, 2015, 3). 
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American university choice 

 

As university administrations’ focus has seen a shift from selection to recruitment over the              

past several decades, there is an increasing emphasis on how and why students choose              

one university over another (Chapman, 1981, 491). Where before, there was research on             

individuals’ motivations to attend or not attend university, now research has shifted to focus              

on student choice as degrees in higher education continue to be on the rise. (Council of                

Graduate Schools and Educational Testing Service, 2010) 

 

The following literature outlines what we know now about American consumer behavior in             

higher education: what are the most important factors in choosing an institution of higher              

education and how those factors interact with one another over time.  

 

A 1981 publication by David. W Chapman in the Journal of Higher Education identified a               

number of variable sets and how they affect student choice, a college’s choice of a student,                

and how they are interrelated. The study ascertained that two main groups of factors -               

student characteristics and external influences - mixed with the student’s general           

expectation of college life is what leads to the student’s final choice of college. (Chapman,               

1981, 492) 

 

Within the student characteristics group, both the student’s level of educational aspiration            

and their performance in high school are taken into consideration. The external influences             

group includes a broader set of factors: the opinions and choices of significant individuals              

(friends, parents, and high school personnel), fixed college characteristics (cost, location,           

and the availability of the program), and the college’s efforts to communicate with the              

student via printed materials, visits to the campus and active college recruiting. (Chapman,             

1981, 492) 

 

A 2003 study identified nine primary choice factors and 12 secondary choice factors by              

compiling 22 different studies on college choice factors. The nine primary factors identified             

were: academic reputation, location, quality of instruction, availability of programs, quality of            

faculty, costs, reputable program, financial aid, and job outcomes. The twelve next most             

important factors were identified as follows: variety of variety of courses offered, size of the               

11 



 

institution, surrounding community, availability of graduate programs, student employment         

opportunities, quality of social life, class size, admission to graduate school, extracurricular            

programs, friendly/personal service, affiliation (with another reputable institution), admission         

requirements, and attractiveness of campus facilities. (Hoyt & Brown, 2003, 6–7)  

 

Not only is the competition for students getting admitted to university constantly on the              

increase, colleges and universities are also seeing an increasing level of competition in             

marketing to and recruiting perspectives students of their institutions. Now more than ever,             

students in the United States have a wide range of options to consider when selecting a                

program for higher education. Because of this, the amount of and complexity of decision              

influencers becomes much more extensive.  

 

A study carried out by Public Agenda and the National Center for Public Policy and Higher                

Education in 2003 noted that sentiments that had previously been true in their Great              

Expectations study had significantly changed in light of economic hardships facing the            

United States. Indeed, it was found that the economic downturn had a negative effect on               

higher education accessibility. The public has continued to believe that pursuing a degree             

in higher education is more important than it has ever been, however, and there was               

evidence of a growing concern about access to higher education. In 2003, when asked              

whether or not members of the public believed that those who are qualified to pursue a                

degree in higher education had the opportunity to do so, the majority of respondents said               

that most do not have the opportunity. (Immerwahr, 2004, 3) 

 

In Hemsley-Brown and Oplatka’s 2015 publication, student choice factors were grouped           

into the following categories: Demographics, Academic, Outcomes and benefits,         

Characteristics of institutions, Quality, Geographical, Information sources, and Price         

sensitivity. However, “there is unlikely to be a single list of factors that all students use;                

there is not a single factor or short-list of factors that will finally provide a definitive answer                 

to why students choose a university” (Hemsley-Brown & Oplatka, 2015, 23). As the market              

is so segmented, as many are, it is therefore important to probe deeper into what motivates                

students’ choice factors to begin with.  
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1.3 Research problems/questions 

 

The problem that this thesis work aims to provide understanding and suggestions for is the               

overall perception of foreign countries as a study destination for U.S. students who are, or               

who are soon to be eligible for a degree of higher education. In order to devise a solid                  

stream of research that produces quality results whose analysis will be of use to              

Lappeenranta University of Technology, the following has been chosen as the main            

research question for this study: 

 

How can the decision-making process of Americans’ higher education choice be 

studied by using laddering? 

 

This question serves as the main purpose of this study. All data and its analysis will be                 

centered on answering this question. Subsequently, additional research questions will be           

used to aid in the process of arriving at a solid conclusion and shed light on common                 

outcomes. The following sub-questions will be used to support the main research problem: 

 

1. How to apply laddering and the means-end theory in the study of Americans’ 

higher education choice? 

 

2. Which attributes are relevant to Americans’ higher education 

decision-making process?  

 

3. Which consequences emerge from the attributes relevant to Americans’ 

higher education decision-making process? 

 

4. Which values emerge from the consequences relevant to Americans’ higher 

education decision-making process? 
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1.4 Theoretical framework 

 

This framework has been developed through a careful consideration of all the theory that              

has been mentioned in the literature review and that is relevant to the research problems               

and questions this thesis work aims to solve. The framework takes the decision-making             

process described in Consumer Behaviour (2002) and focuses on the evaluation of            

alternatives phase in conjunction with personal construct theory and laddering. Finally,           

understanding consumer attitude and ways in which to change consumer attitude takes            

place before the final phase of the decision-making process. 

 

This research area will attempt to answer the research problems that have previously been              

outlined, in efforts to provide insight for the managerial implications the findings can             

contribute to the Lappeenranta University of Technology.  
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Figure 1. Theoretical Framework 
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The decision-making process 

 

Everyday, we make more decisions than we are aware of. Many of these decisions don’t               

receive much attention from the consumer’s conscious mind, while others require a high             

level of involvement. Some decision-making processes are learned reactions to our           

consumer-driven surroundings and lead to impulse decisions. In the 2002 edition of            

Consumer Behaviour, the individual decision-making process is broken down into four           

phases: the first being problem recognition, followed by the information search, then an             

evaluation of alternatives and, finally, the product choice (Solomon et al., 2002, 236).  

 

Problem recognition occurs when the consumer sees and feels a disparity between their             

current situation and one that they desire. For example, the consumer believes that if they               

get a master’s degree, they are eligible for more jobs and higher salaries. This realization               

can come about in a variety of ways, from simply running out of a product to residual needs                  

that come from other purchases, or the consumer’s exposure to products or advertisements             

for products of higher quality or, for one reason or another, spark their interest. (Solomon et                

al., 2002, 239) 

 

The information search phase of the decision-making process is when the consumer uses             

the resources in his or her surroundings to gather relevant data that will help in the final                 

product decision phase. Sources of information vary to a significant degree, and the ways              

in which we as consumers process this information is also an intricate endeavor. Several              

studies have been carried out that prove consumers have a more negative attitude towards              

a product when more positive attributes about the product are conjured in the mind of the                

consumer (Schwarz, 2004, 332). This phase of the decision-making process is an important             

antecedent to the evaluation of alternatives phases, however, it will not be the main focus               

for the purposes of this research project.  

 

The evaluation of alternatives phase is the third stage in the decision-making process, in              

which the consumer considers the pluses and minuses of each product in their set of               

potential choices. This stage is more or less involving, depending on how important the              

decision is. Finally, product choice is the last phase of the decision-making process. This is               
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when the consumer makes their final decision on the what product they perceive to be the                

most suitable to their needs and desires. (Solomon et al., 2002, 248–260) 

 

This is also followed by the possible outcomes that can result from the consumer’s product               

choice. Whether consumers are satisfied, dissatisfied, or indifferent to their purchase           

decision, this is also important to the consumer’s final perceptions. In the case of choosing               

a master’s degree, the consumer’s level of satisfaction should be used to either improve              

aspects of the degree program or leverage positive feedback into new customer            

acquisition.  

 

Figure 2. The Stages of Consumer Decision-making (adapted from Solomon, 2002) 
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It’s worth mentioning that not all purchasing decisions we encounter are created equal. We              

can assume that there are very different thought processes behind the decision to buy a               

morning coffee and the decision to pursue a master's degree. Because getting a master's              

degree represents significant personal investment (time, money, commitment, and possibly          

sacrifices), it is in the best interest of this study to focus on such high-impact purchase                

decisions, or 'extended problem-solving' decisions.  

 

Extended problem-solving decisions include a high involvement of the four phases           

mentioned in the previous paragraph. Such decisions are said to describe situations in             

which the product is more expensive, it is an infrequent purchase, there is a high level of                 

involvement by the consumer, the product class and brand may be unfamiliar to the              

consumer, and when extensive amounts of time and thought are dedicated to the             

purchasing decision. (Solomon et al., 2002, 237). 

 

 

The evaluation phase 

 

Of the four phases that make up the decision-making process for extended            

problem-solving, the most topical for the purposes of this study is the evaluation phase.              

This is the stage where the most effort is exerted and where the consumer is forced to                 

consider all criteria of the various alternatives that exist on the market. In identifying the               

alternatives, there are three sets of alternatives that are involved in the evaluation process:              

the evoked set (those alternatives that are easily recalled and/or prominent in the             

marketplace), the inert set (those alternatives that are not taken into consideration at all),              

and the inept set (those alternatives that the decision-maker is unaware of). (Solomon et              

al., 2002, 249) 

 

In all decision-making processes, there are a set of evaluation criteria that the consumer              

must consider before making a decision. Some products can be categorized as exemplar             

products – that is, they are easier to recall when evoking alternatives. In fact, it has been                 

studied and proven that our metacognitive experiences have a great deal of influence on              
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the way we sort and prioritize product criteria. According to a 2004 article written by Norbert                

Schwarz, “there is more to thinking than content.” (Schwarz, 2004, 332) This implies that              

the ease of recall or the level of difficulty that one might encounter when processing new                

information significantly affect our decision-making processes.  

 

1.5 Key concepts 

Consumer behavior is a broad concept which covers the processes surrounding individuals’            

decisions to select and purchase goods or services for a specific need or desire (adapted               

from Solomon et al., 2002), the context for this research is limited the the processes               

involved in the behavior of US students who are considering master’s degree programs.  

 

Decision-making processes are supported by theories, of which there are many, in which             

individuals undergo a series of calculated or affected choices in purchasing decisions.  

 

Consumer attitude, as defined by Solomon (1996), is “a lasting, general evaluation of             

people (including oneself), objects or issues.”  

 

The attitude change process can be described as a method a communication in which the               

holder of the attitude is persuaded to change their current attitude for a different one.  

 

Means-end theory is described in Jonathan Gutman’s seminal 1982 article in linking            

attributes to values. “Means are objects (products) or activities in which people engage             

(running, reading). Ends are valued states of being such as happiness, security,            

accomplishment. A means-end chain is a model that seeks to explain how a product or               

service selection facilitates the achievement of desired end states.” (Gutman, 1982, 60) 

 

Personal Construct Theory is a theory developed in the field of psychology in which              

individuals’ perceptions of the world are shaped and colored by their own experience.  

 

Personal Values are “a preference for a mode of behavior ... or a desired state of existence                 

....” (Pike S., 2012, 10) and “a motivating “end-state of existence” that individuals strive for               

in their lives.” (Reynolds, T.J. & Phillips, J., 2010) 
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Repertory Grids are used to measure these perceptions by mapping the way that             

individuals perceive different elements (provided by the researcher) by eliciting constructs           

that attribute qualities to these elements. (Easterby-Smith, 1980, 5–9) 

 

Laddering can be described as a one-on-one interview method that aims to uncover or              

understand the core values the shape consumer decision-making, which results in “sets of             

linkages between key perceptual elements across the range of attributes (A),           

consequences (C) and values (V).” (Reynolds & Gutman, 1988, 12)  

 

1.6 Delimitations 

One key delimitation of this research is the distance between the researcher and the              

participants in the survey. Many of the methods referenced and used in this study have               

been created for the purposes of clinical psychology, which often require face-to-face            

interviews to build rapport and analyze the participant’s suitability for the study. One of the               

most attractive features of using laddering interviews, however, is the possibility of tailoring             

the process to fit the needs of the researcher. That being said, significant adjustments are               

made in order to create a viable method of collecting data via the Internet.  

 

In terms of theoretical delimitations, there is something to be said about the ongoing              

development and usage of the laddering methodology as well as the interpretation and             

implementation by the researcher. The thoroughness by which the interviews are           

conducted, consistency by which the data is coded, and ingenuity required to construct the              

proper means of analyses depend significantly on the competence of the research.  

 

In Reynolds and Phillips 2010 work that outlines the best ways to use laddering to produce                

quality produces does state that “critics of laddering, however, note that the manner by              

which value hierarchies function in consumer choice has not been empirically verified, and             

that some cognitive psychology perspectives seem to challenge the validity measures           

obtained in laddering interviews (Bagozzi and Dholakia 1999; cf. Grunert and Grunert            

1995).” (Reynolds, T.J. & Phillips, J., 2010, 131)  
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Also, there are significant differences between education systems in the United States and             

Finland, as well as other countries around the world. The potential cognitive distance of              

Finland to the United States, not only in spatial aspects but also culturally, may have an                

effect on the responses in that survey participants cannot form constructs about ideas that              

they have rarely encountered, or ones that are unimportant or irrelevant to their everyday              

lives. For this reason, data collection is adjusted to maintain relevance to the survey              

participants.  

 

1.7 Structure of the thesis 

 

A brief overview of the structure of this thesis will help guide the reader in understanding                

how the research maps out. After the introduction and its subsections, the following chapter              

on theoretical underpinnings will the theory that supports the research, including personal            

construct theory, repertory grids, laddering, and attitude change. Then, the chapter on            

research methodology will take an in-depth look at how the research will be carried out,               

supported by the key elements of theory that guide the research. After this, the thesis will                

delve into the data, its main findings and an analysis of those findings in respect to the                 

research questions. Finally, the study will conclude with a discussion of the findings and the               

managerial implications they have for the Lappeenranta University of Technology including           

actionable suggestions, theoretical contributions and limitations of the research, and          

proposals for future research on the topic.  
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Figure 3. Structure of the Thesis 
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2. THEORETICAL UNDERPINNINGS 

2.1 Personal Construct Theory 

 
Personal Construct Theory was introduced by psychologist George Kelly in 1955. The            

theory asserts that all individuals perceive events in an infinite number of ways, the nature               

of which help the researcher understand the individual's unique perception to the elements             

being examined. The way that events are construed reveal information that give the             

researcher deeper insight into the individual's thought process. The resulting “‘construct           

system’ is a lens through which the world is perceived, and consists of a set of bipolar                 

dimensions or ‘constructs’, such as friendly vs. hostile, interesting vs. dull, etc., which the              

person uses to interpret their experience...” (Burr et al., 2014, 342)  

 

In George Kelly’s book, it is noted that individuals are unable to express their personal               

system of constructs in totality. Many times there are no systems or verbal means for               

humans to understand, let alone express in a way that others can mentally grasp, their               

personal constructs. Additionally, it is asserted that people do not always mean what they              

say. Therefore, the elicitation of organically-produced constructs and the flexibility of           

interpretation from the examiner are ultimately integral elements of the personal construct            

theory approach. (Kelly, 1955)  

 

PCP as a qualitative methodology 

 

Personal Construct Psychology (PCP) has been underused in qualitative research in the            

past. Burr, King, and Butt's 2014 article on PCP methods in qualitative research make a               

case for the practice, stating that PCP methods allow for survey participants' voice to come               

through in the research. Because the methodology explores the mind of the participants             

rather than collecting answers to a ready-made set of questions, it appeals to exploratory              

studies and qualitative analysis. Perhaps most importantly, one conclusion drawn from this            

study was that PCP methods of data collection are interesting for the participant, which one               

can assume provides for a more stimulating data collection process and, subsequently,            

more illuminating results.  
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2.2 Repertory Grids 

 
In George Kelly’s book, it is noted that the Repertory Grid method of analyzing a particular                

question or phenomenon has many applications. The use of repertory grids as a             

methodology for examining individual perceptions saw its beginnings in the field of            

psychology, but because there is so much overlap between psychology and consumer            

behavior, and therefore, marketing – this method of analysis has crossed over into the field               

of marketing with results that provide a high level of insight into the minds of consumers.  

 

In Easterby-Smith's 1980 article on “The design, analysis and interpretation of repertory            

grids”, the use of this methodology of data analysis is praised as being able to better                

measure subtle differences and perhaps unknown perceptions that are held by           

respondents. Repertory grids are also a flexible tool in analyzing data in that they can be                

tailored to fit the needs and scope of the research. There are three main components that                

go into a repertory grid: elements, constructs, and linking mechanisms.  

 

Elements 

 
In the grid, elements represent the key material that will be examined. According to              

Easterby-Smith, the elements should be as homogenous as possible and represent an            

acceptable area of coverage in the given category. For example, if the elements are to be                

represented by countries, it would not be wise to include only European countries, if the               

study is to examine the differences in perceptions between several continents. Ideally, the             

respondents should already have a relationship with each element in the grid, however             

extensive or lacking it may be. In the case of manual repertory grid analysis, it is easier to                  

examine as little elements as possible.  
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Constructs 

 
Constructs can be described as the qualities that are applied by respondents to the              

elements in the repertory grid. The simplest way to come up with constructs for the grid is                 

to supply them for the participants, although this takes away some of the uniqueness of               

method in which the study is more participant led than researcher led.  

 

Linking mechanisms 

 
Linking mechanisms link the constructs to the elements in the grid. Different methods of              

scaling can be used to do this, including dichotomizing, ratings, and rankings. Dichotomous             

scales are more applicable if the analysis is to be carried out manually, while the ratings                

and rankings methods might be more insightful but at the same time much more time               

consuming. These scales measure the constructs against that elements that have been            

provided in the grid. For example, if the element is “coffee” and the constructs are               

“enjoyable” and “unenjoyable” – the survey participant may be asked to use a 2-point              

(dichotomous) system to qualify “coffee”, rate it on a scale of several points, or rank it in                 

comparison to other elements in the grid (that could be, for example, tea or other hot                

beverages). (Easterby-Smith, 1980, 10) 

 

Repertory grids are generated for individuals and represent the personal perceptions of            

each participant that took part in the survey. There are tools, however, that allow the               

researcher to compile the results of the individual grids as well as generate correlations              

between the grids. This can be done both manually or with the use of a computer,                

depending on the size of the data pool and how time consuming the process is predicted to                 

be. Two computer programs, INGRID and FOCUS can be used to compare analyses and              

help sort the data to identify similarities and trends. For research applications, it has been               

stated that the INGRID program is much more preferable to FOCUS. (Easterby-Smith,            

1980) 
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A repertory grid method was used for a study in 1989 for the Journal of Travel Research to                  

measure consumer perceptions on destination-based elements. The researchers used         

repertory grids in order to explore, instead of dictate, the perceptions that respondents have              

of the elements in questions, whether or not they are aware of said perceptions. The study                

was carried out in efforts to understand British vacationers' personal constructs regarding            

Switzerland and Austria as vacation destinations (as Switzerland is seen as the number             

one competitor of Austria by Austrian tourism management). By using the triadic method to              

elicit the majority of constructs in the study and supplying Switzerland and Austria, among              

other countries, as elements for the study, the researchers were able to gain valuable              

insight into the perceived differences between two focal destinations. This article           

demonstrates value for the context of this thesis work, as it is measuring the perception of                

U.S. students towards Finland and Europe in general. (Embacher & Buttle, 1989)  

 

In their article on measuring brand associations with the use of repertory grids, Caldwell              

and Coshall (2002) assert that nowadays, the power of branding has become so             

encompassing in our everyday lives that “now cities are brands, countries are brands,             

people are brands...” (Caldwell & Coshall, 2002, 383) and thus, can be marketed as such.               

For the U.S. consumer, Europe is a brand, Finland is a brand, the Finnish education system                

is a brand, and the offerings of different universities in Finland and Europe are represented               

by brand images. In this way, measuring the perceived constructs that individuals hold             

allows marketers the opportunity to understand and devise ways in which they can tap into               

the minds of consumers and guide or even change their attitude towards a given brand.  

 

2.3 Laddering 

 
Another commonly used method in consumer psychology is laddering. Laddering can be            

best understood as an interviewing technique that is carried out one-to-one and aims at              

reaching deep levels of understanding consumer values in regards to products and how             

they associate product qualities with reference to the individual self. The questions used in              

an interview using the laddering technique are designed to establish linkages between            

product attributes, their consequences, and the values they associate with. The resulting            
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“ladder” of linkages reveals the perspective of individuals in how they categorize products             

based on their personal values. (Reynolds & Gutman, 1988, 12)  

 

In Reynolds’ 1995 study, Laddering: extending the repertory grid methodology to construct            

attribute-consequence-value hierarchies, laddering allows the analyst to “codify data and          

combine, separate, eliminate or create new categories till s(he) feels an optimal solution             

was reached” (Bordeaux-Rego et al., 2011). Indeed, laddering has been so highly praised             

to the extent that some of the most highly-published researchers in the field - Thomas J.                

Reynolds and Joan M. Phillips - have said that “laddering research requires an interviewing              

depth that cannot be readily captured through other techniques and that yields a level of               

understanding unequaled by standardized questionnaires.” (Reynolds, T.J. & Phillips, J.,          

2010, 157) 

 

Preference-consumption differences  

 
In Reynolds and Gutman’s 1988 Laddering Theory, Method, Analysis, and Interpretation,           

three general ways of eliciting distinctions are described. The first is triadic sorting, used in               

repertory grids, in which three elements are presented to elicit how two elements are alike               

and how the third differs. This produces constructs that the researcher can then use to               

probe deeper into the interviewees’ perception of the elements.  

 

The second is preference-consumption differences, which is used to determine why an            

individual may prefer one element (product, brand, activity, etc.) over another. The last             

method is differences by occasion, where respondents are presented with a meaningful            

context in which they are asked to state their preferences. (Reynolds & Gutman, 1988, 15)               

Because the elements used in this study are all within a homogenous context that is a                

reality for respondents, preference-consumption differences is used to elicit distinctions.  
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2.4 Attitudes and Attitude Change 

 
To establish a general understanding of attitudes and attitude change, the term “attitude”             

can be referred to as “a person’s overall evaluation of persons (including oneself), objects,              

and issues.” When we talk about ‘attitude change’, this simply refers to the modification of               

an individual’s attitude from one form of evaluation to another. (Petty & Wegener, 1998)  

 

It has been said that attitudes are the single most powerful construct in the field of social                 

psychology. Attitudes may be based on affective or cognitive motivation, derived from            

emotion or belief respectively, depending on the information upon which the attitude has             

been formed. Much research in attitude has focused on the underlying factors that dictate              

evaluations that make up attitudes. (Petty & Wegener, 1998) For the purposes of this thesis               

and in efforts narrow the scope of investigation, the focus will aim at determining existing               

attitudes held by American students and possible methods that can be used in attitude              

change processes.  

 

Consumers' attitudes serve a powerful role in many decision-making situations. Attitudes           

tend to be long-lasting, generalized, and have a significant effect on the personal identity of               

an individual and his or her decision-making patterns. The functional theory of attitudes             

introduced by psychologist Daniel Katz explains that attitudes exist in society to serve a              

certain function for individuals. The theory also asserts that two people can have the same               

attitude towards a given subject for completely different reasons. Therefore, it behooves the             

marketer to understand the motives of individuals' attitudes if they are to attempt to try and                

change consumer attitudes. (Solomon et al., 2002, 128) The results of           

attribute-consequence-value ladders (or Hierarchical Value Maps) will open up underlying          

motives for current attitudes and perceptions held by American students.  

 

Attitude change 

 

Ultimately, by understanding the personal values and the attitudes that consumers hold            

towards specific products, brands and services, marketing communications can then use           

differents forms of persuasion to achieve attitude change. In this context, persuasion can             
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simply be defined as “an active attempt to change attitudes [and] … is, of course, the                

central goal of many marketing communications.” (Solomon et al., 2002, 166) 

 

Attitude change can be achieved by changing the marketing message and how it is              

delivered. The main means of attitude change outlined by Solomon that are relevant to this               

study are:  

● Scarcity: products that are “less available” become more attractive.  

● Authority: who delivers the message is important. If the receiver of the message             

holds the sender of the message in high regard, they are more likely to be               

persuaded. 

● Liking: the attractiveness of the message and the sender of the message are             

more likely to garner a positive reception.  

● Consensus: a message that is well-received by individuals who are familiar and            

whose opinions are respected is more likely to gain the receiver’s attention.            

(Solomon, 2002, 167) 

 

3. RESEARCH METHODOLOGY 

3.1 Research Approach 

 
In order to best answer the aforementioned research questions, a qualitative research            

method has been employed. Qualitative methods have been increasingly used in marketing            

studies because they are more likely to uncover latent needs and attitudes that may be in                

the subconscious mind of the subject. Qualitative research methods are outlined by            

Malhotra in a 2006 study as being useful for many reasons; “values, emotions and              

motivations situated in the subconscious level are covered to the exterior world by             

rationalization … In these cases, the best way to obtain the desired information is through               

qualitative research.” (as cited in Bordeaux-Rego et al., 2011) 

 

The data collection plan for this thesis is to gather data from students currently pursuing a                

bachelor’s degree or recent graduates with bachelor’s degrees in the United States through             

the use of online interviews.  
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In 2011, the Brazilian Administration Review published a study that examined the efficacy             

of online interviews as a means to collect qualitative data. More specifically, the study used               

a laddering technique to determine participants’ consumer choices, namely a common           

alcoholic beverage called caipirinha. It found the online chat method to provide            

convenience, objectivity, and disinhibition. That is, not only did respondents find the method             

more comfortable and flexible, but they were also able to focus their answers and felt more                

free to express their opinions online. (Bordeaux-Rego, 2011) 

 

As the concept of laddering establishes a link between attributes and values based on the               

means-end theory, this study aims uncover the ends by which certain means are utilized. In               

using the online chat method, the laddering interviews will attempt to reveal possible             

answers to previously unknown questions regarding American values and the effect they            

have on higher education choice.  

 

For that reason, this study is exploratory in nature. It does not intend to provide a solution                 

or come to a conclusive result but, rather, open up a previously under-researched topic.  

 

3.2 Laddering Methodology 

 
The process of conducting a laddering analysis consists of three stages: eliciting            

differentiating factors between products, in this case universities that offer degrees of            

higher education (this is done using the Stage One Questionnaire in Appendix 2), an              

in-depth interview, and analyzing the data.  

 

The Interviewing Environment 

 
In much of the literature on how to conduct a laddering interview (Reynolds & Gutman,               

1988; Reynolds, 1995; Reynolds & Whitlark, 1995) it has been emphasized that the             

interviewing environment is a critical component in ensuring that the technique is            

successful. The rapport between the interviewer and interviewee should be well-established           
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even prior to the actual interview. The interviewee can be made more relaxed and thus               

more likely to provide more genuine answers if the interviewer lets them know that there               

are no right or wrong answers to the questions that are going to be asked. (Reynolds &                 

Gutman, 1988, 13)  

 

As previously mentioned, in the 2011 study “Why Caipirinha?” an online chat method was              

used to carry out laddering interviews on consumers’ beverage preferences. The study was             

carried out to test the validity of the method as well as pros and cons of using this method                   

for laddering interviews. It was found that while the interviewees often found the sessions to               

be long and cumbersome, they did report feeling more relaxed and more able to answer the                

questions presented to them to the best of their ability. (Bordeaux-Rego et al., 2011) 

 

Because establishing a good rapport and comfortable environment is paramount to the 

results of a laddering study, and due to limitations of proximity, this study has employed the 

same online chat method to carry out the laddering interviews needed to answer the study’s 

research questions.  

 

Data Collection 

 
In order to find suitable participants for the study, an advertisement (see Appendix 1) was               

sent via the Department of International Studies at the University of Oregon to current and               

recently graduated students. Respondents were asked to reply via their University of            

Oregon email address to verify the validity of their enrollment or recent graduation. Recent              

graduates who were unable to access their university email were verified personally. A total              

of 15 respondents were chosen on a first-come-first-served basis, as long as all criteria for               

the study were met.  
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Interview Process 

 
Data is collected in a two-step process including three pre-interview questions in the Stage              

One Questionnaire (see Appendix 2) as well as the online chat laddering interview (see              

Appendix 5).  

 

All interviews begin with the same pre-written introduction (see Appendix 4) with the             

purpose of familiarizing the respondent with the idea of a laddering interview and to attempt               

to set the stage for an optimal interview environment. Respondents were informed of not              

only the structure of the interview, but also of the type of rapport intended for the interview.                 

Respondents were not informed on the topic of my research or my studies at Lappeenranta               

University of Technology.  

 

 

Eliciting Constructs 

 
Some attributes may be elicited during the Stage One Questionnaire portion of the             

interview process. Although participants are not asked to elaborate on the “why” of the              

questions (see Appendix 2), respondents may volunteer justifications for their answers.           

Other attributes are then elicited during the online chat interviews.  

 

Reaching Values 

 
In laddering interviews, the main goal is to determine which values are the basis for why                

certain attributes are chosen or held in high regard. For that reason, each attribute              

mentioned was used to attempt to build a complete ladder that reached value level, as time                

allowed.  

 

In doing this, Maslow’s extended hierarchy of needs has been used as a framework to               

guide discussion from attributes toward values. Frameworks for basic human needs and            
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personal values have long been studied and put into research, and several of them have               

been considered for use during this study.  

 

Additional value systems such as Kahle’s LOV (List of Values), the Rokeach Value System              

(which includes two different groupings of values), and the Schwartz Value System have all              

been briefly outlined in Solomon’s Consumer Behaviour (Solomon, 2002, 114-119). In a            

2009 study on “Interpreting Kahle’s List of Values: Being Respected, Security, and            

Self-Fulfillment in Context” it was found that several of the values in Kahle’s framework              

were not universally interpreted by the respondents in the study to correspond to any              

definitive meaning, and that the “tool may, more accurately, be a measure of respondent              

evaluation of the meanings they attach to symbolic representations of nine cultural values.”             

(Thompson, A., 2009, 7) 

 

Ultimately, after several frameworks have been considered, because of the inherent           

similarity between Maslow’s need-based theory and the means-end theory, Maslow’s          

framework has been chosen for this study. 

 

The extended version of the hierarchy includes the basic needs outlined in Maslow’s             

original 1943 paper “A Theory of Human Motivation”: physiological, safety, love, esteem,            

and self-actualization. These five basic needs are arranged in a hierarchy of importance.             

Physiological needs - which include water, food and shelter - are at the bottom of the                

hierarchy for, until those needs have been met, one’s needs do not move on to higher                

levels of the hierarchy.  

 

Maslow’s 1954 paper “Motivation and Personality” introduced an additional two needs,           

cognitive and aesthetic, which are positioned between esteem and self-actualization on the            

hierarchy. Cognitive needs describe the desires to know and understand, and includes            

elements such as curiosity and exploration. The aesthetic need is best summarized as the              

desire and appreciation of beauty in our surroundings, and our need to search for it.  

 

 

 

 

33 



 

 

 

Table 1. Maslow’s Extended Hierarchy of Needs (adapted from Maslow A.H., 1943,            
1954) 

 
Self-actualization needs: self-fulfillment, personal 

growth, peak experiences 
 

 
Aesthetic needs: beauty, symmetry, balance 

 

 
Cognitive needs: understanding, curiosity, 

exploration 
 

 
Esteem 1 needs: towards self - achievement, 

mastery, independence 
Esteem 2 needs: from others - reputation, status, 

prestige 
 

 
Love and belongingness needs: friendship, 

acceptance, affiliating 
 

 
Safety needs: security, order, stability 

 

 
Physiological needs: food, water, air, shelter 

 

 

 

Table 1 has been adapted from both Maslow’s 1943 and 1954 works to provide a rubric by                 

which the laddering interviews are structured. These seven layers of basic needs            

correspond to the values that are achieved in a complete hierarchical ACV ladder.  
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Analyzing the data 

 
While collecting data in laddering interviews is qualitative in nature, when it comes to              

coding the results, the final analysis lends itself to quantitative methods of research.             

According to Reynolds and Gutman 1988, “the ‘crossing over’ from the qualitative nature of              

the interviews to the quantitative way of dealing with the information obtained that is one of                

the unique aspects of laddering and clearly the one that sets it apart from other qualitative                

methods.”  

 

 

4. ANALYSES AND RESULTS 

 
 

This chapter of the study will aim to answer the research questions that this thesis is                

centered on through an empirical analysis of the data collected using the theory outlined in               

the previous chapter. An overview of how the results were achieved will set the stage for an                 

in-depth quantitative analysis of the qualitative data. This is done by first aggregating the              

interview transcripts and coding the data using numerical signifiers. Finally, the data is             

reviewed in efforts to answer the research questions for use by the Lappeenranta             

University of Technology.  

 

4.1 Eliciting Attributes  

 

As anticipated, several respondents volunteered attributes in the first stage of the interview             

process. For example, Respondent 4 noted that “...at this point in my life i [sic] would                

definitely go internationally because i [sic] have an interest in travel.” Traveling, or the ability               

to travel, was therefore an important distinction between studying in the U.S. and studying              

abroad, and was used in the interview to ladder towards personal values.  
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Other attributes, and their consequences, were elicited during the online chat interview            

portion. Most of the interviews started by addressing the respondent's answer to question             

one of the Stage One Questionnaire (see Appendix 2) regarding domestic and/or            

international studies. The question was formulated using the following model:  

 

● You mentioned in your pre-interview questionnaire that you would prefer to study in             

(chosen destination). Why? 

 

The respondent would then list one or more attributes of their chosen destination(s), and              

then laddering structure would commence.  

 

Examples of further questions include: 

 

● You also mentioned that if you were to look abroad, you would consider (chosen              

destinations). Why would you consider those destinations in particular? 

● You also mentioned that financial feasibility would be an important factor for you in              

choosing an institution of higher education. Why is that important to you? 

4.2 Hierarchical Ladders 

 

In order to provide an optimal analysis of the data, all responses have been coded and                

grouped in attributes, consequences, and values.  

 

The table below (Table 1) lists all of the attributes, consequences, and values that have               

been coded from the raw data collected through interviews (See Appendix 3,5) and have              

been found to complete at least one ACV hierarchical ladder.  

 

The attributes can be understood as different factors that affect higher education choice,             

and were elicited from participants in both stage one and stage two of the interview               

process. The consequences follow on from the attributes based on the means-end theory.             

That is, based on the interview data, each attribute gives way to a consequence.  
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They have been organized in correspondence with Maslow’s expanded hierarchy of needs,            

from the top of the pyramid to lower levels of the pyramid.  

 

 

Table 2. Content Codes for American Choice of Higher Education 

(18) Self-actualization 
(19) Cognitive - exploration 
(20) Esteem 1 - achievement, mastery, independence 
(21) Esteem 2 - reputation, status, prestige 
(22) Belongingness 
(23) Safety 

Values 

(11) New experiences 
(12) Career opportunities 
(13) Enhanced learning 
(14) Ability to socialize 
(15) Local knowledge 
(16) No debt 
(17) Low crime rates 

Consequences 

(1) High-quality program 
(2) English-speaking country 
(3) Knowledge of local language 
(4) Foreign culture/language 
(5) Similar culture/language 
(6) Extracurricular opportunities 
(7) Close to home 
(8) Familiar location 
(9) Financially feasible 
(10) Safe location 

Attributes 

 

The sample of participants used in this study yielded 53 complete ACV hierarchical ladders.              

Many attributes and their consequences were elicited during the interview process, but not             

all ladders reached value level.  

 

Table 2 presents the raw data that has been coded from the interview transcripts (see               

Appendix 5). To read this data, one may refer to Table 1 for content codes, with the                 

understanding that each ladder is represented by three numerical values. For example,            

Respondent 1 yielded four ladders in their interview: 1-12-20, 2-13-20, 3-14-22, and            

9-16-23.  

37 



 

 
Table 3. Raw Data from American Choice of Education Data 
 

 
Respondent No.                                    Content Codes 

1 1 12 20 2 13 20 3 14 22 9 16 23    

2 4 11 18 2 13 20 9 16 23       

3 4 11 21 9 16 20 3 14 22       

4 5 14 22 4 11 21 9 16 20 1 12 21    

5 4 11 18 4 11 20 9 16 23 10 17 23    

6 2 13 20 4 11 19 9 16 20 1 12 20    

7 5 14 22 3 14 22 1 12 18       

8 1 12 20 1 13 18 5 12 18       

9 7 15 22 1 13 20 4 11 19       

10 7 15 22 3 14 22 4 11 18 1 12 20    

11 7 15 22 3 14 22 1 12 21 6 11 18    

12 1 12 21 9 16 23 1 12 18       

13 4 11 20 4 11 18 10 17 23 3 14 22    

14 2 13 20 8 15 22 10 17 23 9 16 20    

15 7 15 22 4 11 18 9 16 20       

 
 

From the raw data, three graphs have been constructed to illustrate the frequency of how               

many times each attribute, consequence, and value occured in the data. While this study              

focuses primarily on the linkages between the constructs, it is worth presenting each set of               

constructs and their frequencies on their own. This will serve as a tool to compare and                

analyze the relationship between frequencies.  
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Figure 4. Frequency of Attributes 

 
Figure 4 indicates that three attributes were mentioned at a much higher rate than the               

others: (1) High-quality program, (4) Foreign culture/language, and (9) Financially feasible.           
The least mentioned attributes were (5) Similar culture/language, (6) Extracurricular          

opportunities, and (8) Familiar location.  

 

In comparison with Chapman’s 1981 findings, many of the key characteristics (or attributes)             

were similar, including cost, location, and availability of desired programs. And while            

Chapman did briefly mention that “general expectations of college life” is an important             

factor in the decision-making process, it does not come close to the depth of understanding               
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needed to uncover the personal values that ultimately drive students’ decisions. (Chapman,            

D.W., 1981, 499) 

 

To compare with Hoyt and Brown’s 2003 paper, several of the nine primary factors that               

influence college decision are also found in the results of this study: academic reputation,              

location, costs, financial aid, and job outcomes. Of the twelve secondary factors, quality of              

social life and extracurricular programs were also found. It should also be understood that              

the attributes presented in this study’s data are only those that were found to complete a                

hierarchical ladder. Other attributes that mirror Hoyt and Brown’s work include size of the              

institution, surrounding community and student employment opportunities. (Hoyt & Brown,          

2003, 6–7)  

 

Without a deeper understand of how these attributes link to consequences and values, one              

might assume that the attributes mentioned most often are the most important            

decision-making factors to the individuals who participated in the study. It will be found,              

however, that the most highly-mentioned attributes do not always present an obvious            

pathway to the most highly-uncovered values.  
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Figure 5. Frequency of Consequences 

 

Figure 5 illustrates the number of times each consequence occured in the data. The graph               

shows that both (11) New experiences and (12) Career opportunities are important to the              

respondents, however, the difference is not extremely significant. Again, outside of the            

context of a complete hierarchical ladder, these numbers do not necessarily show the             

reality of the findings.  
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Figure 6. Frequency of Values 

 

Perhaps the most important and interesting level of laddering is the value level. This is what                

the laddering technique achieves to reach, as personal values are believed to be the main               

driving force behind consumer behavior. (Gutman, 1982) 

 

This graph shows that the most common values among the participants interviewed were             

(20) Esteem 1, (22) Belongingness, and (18) Self-actualizing. This is particularly interesting            

as it relates to the previous two figures, in which the highest mentioned attributes and               

consequences, in many cases, do not form obvious pathways to the values that have been               

uncovered in this research. 
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4.3 Laddering Examples 

 

To illustrate the pathways between attribute, consequence and value, three ladders have            

been chosen from the data as examples. In the ladders that follow, the letter A represents                

attribute, C - consequence, and V - value. 

 

Ladder 1. 

V: (22) Belongingness 

↑ ↑  

C: (14) Ability to socialize 

↑ ↑  

A: (3) Knowledge of local 

language 

  

 

Ladder 1 was taken from the interview with Respondent 1. In the interview, the respondent               

mentioned that programs in English-speaking countries would be prioritized for the           

perception of a deeper understanding of the program and, therefore, enhanced learning.            

After this was established, the respondent was prompted to consider other reasons why             

knowing the local language would be important to them: 

 

Interviewer. Okay. Do you think there are any other reasons you would prefer an              

English-speaking country? 

 

R1. Yes, I think it would also be easier for my life outside of the program. I'd be                  

spending a lot of my time studying, so it would be easier for me to make friends, get                  

around, perform errands, etc. without the added difficulty of a language barrier. I think              
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I'd be interested in living in a country whose culture is not very dissimilar to that of the                  

US. 

Interviewer. Why is it important to you to live in a country whose culture is not very                 

dissimilar to that of the US? 

R1. I tend to feel uncomfortable when I don't feel assimilated into a culture, so I think it                  

would be difficult for me to perform highly socially and academically if I feel like I don't                 

belong culturally. 

Interviewer. So would you agree that a sense of belonging is important to you? 

R1. Yes 

This portion of the interview was then coded to link the respondent’s knowledge of the local                

language (English) to a feeling of belongingness.  

Ladder 2. 

V: (21) Esteem 2 - 

reputation, status, prestige 

 ↑ ↑  

C: (12) Career 

opportunities 

↑ ↑  

A: (1) High-quality program 

 

Ladder 2 was taken from the interview with Respondent 12. At the beginning of the               

interview, the respondent clearly expressed a perceived linkage between institutions in the            

United States and high-quality programs. When asked why a strong program is important, it              

led to a very direct linkage to value (21) Esteem 2: 
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R12. The standard of education in the US, is known internationally. Some of the best               

schools in the country. Also, I feel like if you want to seek future employment in a                 

country, it's best that they're familiar with your place of education/ CV. So rather than               

an unfamiliar school or place of education abroad, a local school may open more              

doors. 

 

Interviewer. Great! And why is a high standard of education important to you? 

R12. It's a thought process I've grown up with. To excel. To get a basic degree and do                  

well in whatever I choose to pursue. I've never actually known anyone to be              

overqualified for a position. 

Interviewer. Why is it important to you to excel in what you do? 

R12. Because doing something well is what I strive for. It makes me happy to know I'm                 

doing something to the best of my ability. 

Interviewer. Would you agree that it contributes to a feeling of accomplishment and             

even prestige? Or how would you describe it? 

R12. Yes, I agree. 

 

This ladder led to value (21) Esteem 2 - reputation, status, prestige, as the respondent feels                

a high standard of education will not only provide them with a perceived higher level of                

status to future employers, but it is also implied that it will provide them with an element of                  

prestige to those closest to them. 
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Ladder 3. 

V: (18) Self-actualization 

 ↑ ↑  

C: (11) New experiences 

↑ ↑  

A: (4) Foreign 

culture/language 

 

 

Ladder 3 was taken from the interview with Respondent 5. From the outset, Respondent 5               

indicated that they would prefer pursuing a degree of higher education abroad. During the              

laddering interview, the respondent was prompted to explain why they have that            

preference. When it was revealed that it is important to the respondent to travel and have                

new experiences, they were then asked why that is important to them: 

 

Interviewer. Sounds good! And what about travel and the personal learning you            

mentioned above, why is that important to you? 

 

R5. I think that's important to me because i'm the youngest of my siblings and im                

always expected to learn from them, so it's really nice to have my own experiences               

that they haven't had so I can learn for myself 

Travel is something that's mine and so unique to my own experiences 

Interviewer. Okay, so it's a little bit about individuality. Would you agree? 

R5. I agree 

 

This line of laddering conversation led to the value (18) Self-actualization, because the             

respondent indicated that the experience is important to their individuality.  
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It is important to note that not all laddering interviews successfully produce the same              

number of ladders, or are guaranteed to produce a ladder at all, in the form of                

attribute-consequence-value hierarchies. They may elicit a number of attributes and          

potentially their perceived consequences, but the pathway of those attributes to specific            

values is not always definitive.  
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Table 4. Frequencies of A-C-V Hierarchies 

 

 

Table 4 shows the hierarchical ladders that were most frequently found within the coded              

data. Of the total 53 completed ladders that were identified, there are 20 different unique               

attribute-consequence-value sequences. Of those 20 sequences, the most frequently         

identified ladders can be used to shed light on common pathways towards American             

students’ values and, subsequently, how that might be applied in marketing           

communications.  
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4.4 Values 

 

The majority of values uncovered in the ladders correspond to higher levels on Maslow’s              

hierarchy of needs. The only exception is security of self, which was uncovered three times.               

In one of these instances, Respondent 5 noted that “safety is important because i'd [sic] like                

to know if i [sic] had a car that it wouldn't be broken into, or in general that my belongings                    

are safe where they are, or that i’m [sic] not in constant fear of being mugged.”  

 

Esteem 1 - achievement, mastery, independence and Esteem 2 - reputation, status,            

prestige were also both highly regarded by the participants in this study, with Esteem 1               

being the value that was reached most within the interviews. Excerpts from the interviews              

that reflect Esteem 1 include: 

 

● “I think that, for me, more financial stability would lead directly to more positive              

feelings about myself and my life.” - Respondent 1 

● “...I think living abroad would hugely increase my self-esteem and confidence as            

it has [sic] even the short periods of time I have been abroad. I think an extended                 

amount of time abroad while pursuing a higher education would work wonders on             

my confidence and self-esteem levels.” - Respondent 3 

● “Pay is important to me because it allows me some security and to start saving               

for bigger purchases down the road such as a car or a house. It also allows me to                  

do more fun things.” - Respondent 7 

 

Behind Esteem 1, the second most reached value was Belongingness which falls just             

below the Esteem level. Several attributes, and their consequences, led to this personal             

value including (2) English-speaking country, (3) Knowledge of local language, (5) Similar            

culture/language, (7) Close to home and (8) Familiar location. Excerpts from the interviews             

that reflect Belongingness include: 

 

● “I think if I'm around people of a similar age and similar situations with school or                

work I'm more likely to be able to make friends and forge relationships which is a                
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priority in my life. Because there will be others that feel the same way as I do,                 

making it easier.” - Respondent 4 

● “I'm really close to my family and so it is important for me to be close to them                  

(even though I go to school 4+ hours from home, it's still not in a different                

country). So basically "being comfortable" with a place just means that I'm            

somewhat close to home in case I need to see my family for whatever reason.” -                

Respondent 9 

● “ I like being close to friends and family here in the U.S. I think because my family                  

has always lived in New England, it has always felt like the norm to also stay                

local. Following in their footsteps I suppose.” - Respondent 11 

 

The highest level of the pyramid that was reached was self-actualization, coming in third              

place among the most reached values. According to Maslow (1954) self-actualization           

“refers to people's desire for self-fulfillment, namely, the tendency for them to become             

actualized in what they are potentially. This tendency might be phrased as the desire to               

become more and more what one idiosyncratically is, to become everything that one is              

capable of becoming.” Self-actualization supersedes the self-esteem level in that it does not             

concern one’s perception of themselves or how they view others to perceive them. Excerpts              

from the interviews that reflect Self-actualization include:  

 

● “I think that when I learn more about others it makes me consider (at least little                

bit) about what my own opinions and values are, and in some instances I change               

my opinions based on other people’s thoughts.” - Respondent 2 

● “I think that's important to me because i'm the youngest of my siblings and im               

always expected to learn from them, so it's really nice to have my own              

experiences that they haven't had so I can learn for myself. Travel is something              

that's mine and so unique to my own experiences.” - Respondent 5 

● “Portugal is somewhere I’ve always wanted to go, mainly for its culture. Spanish             

vs Hispanic. Being latinx I have to explain the difference between being Spanish             

(Spaniard) and Hispanic (Latino).” - Respondent 15 
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4.5 Implication Matrix and HVM 

 

Because the laddering process takes raw data from transcribed interviews and codes them,             

manipulating the data in a way that is both easy to understand and provides meaning is                

paramount to the final results of the study.  

 

The implication matrix 

 

To highlight the weight of certain linkages within the data, an implication matrix has been               

constructed. An implication matrix shows the direct linkages between every element to            

every other element (this includes all attributes, consequences, and values that have been             

coded from the data). Consequently, “the number of relations mapped in relation to the              

number of relations in the square implication matrix can be used as an index of the ability of                  

the map to express the aggregate relationships.” (Reynolds & Gutman, 1988, 13-14) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

51 



 

Table 5. Implication Matrix 

 

Within the matrix in Table 5, linkages with larger sums indicate a stronger correlation              

among the data sample. Cells with smaller sums indicate that there is a linkage, but that it                 

is not as strong as those with larger sums. Some cells within the matrix are blank, due                 

either to no direct linkage or the lack of a need to repeat data.  

 

This implication matrix indicates that the linkage between (4) Foreign language/culture and            

(11) New experiences represents the strongest link. Other significant linkages include the            

links between (1) High-quality program and (12) Career opportunities; (9) Financially           

feasible and (16) No debt; and (14) Ability to socialize and (22) Belongingness.  
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The Hierarchical Value Map 

 

Another tool commonly used in the analysis of laddering data is the Hierarchical Value Map               

(HVM). Because the implication matrix acts as a blueprint for constructing the HVM, guiding              

the strength of relationships within the data, it proceeds the HVM in this analysis.  

 

The HVM is an important part of any laddering analysis in that it visualizes the pathways of                 

the ladders and illustrates which pathways in particular have stronger linkages as well as              

which values of more significance in the data.  

 

At the bottom of the HVM, all of the attributes that were elicited during data collection are                 

presented. The next level of grouping are the consequences, which are differentiated by a              

bolder border. These are organized relative to the frequency of consequences as well as              

their relationships to the attributes. Finally, the last grouping are the values that were              

achieved during the laddering interviews.  

 

The relation of the different elements in the HVM signify the importance within the data.               

(20) Esteem 1 - achievement, mastery, independence is at the highest point of the map,               

because it was the most cited value in the completed ladders. Close behind are (18)               

Self-actualization and (22) Belongingness. In this way, the pathways and their relative            

significance are visualized for a deeper understanding of the data. 
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Figure 7. Hierarchical Value Map of American Choice of Higher Education 
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5. CONCLUSION AND DISCUSSION 

 
The last and final chapter of this thesis summarizes the main findings of the research and                

addresses the degree to which the research questions were answered. Due to the             

exploratory nature of the research, definitive answers cannot be provided but suggestions            

based on the data analysis and the managerial implications of those findings can. This              

chapter will also address the theoretical contributions of the study as well as its limitations               

and proposals for future research.  

 

5.1 Main Findings 

The answer to the main research question for this study (How can the decision-making              

process of Americans’ higher education choice be studied by using laddering?) positively            

affirms the use of laddering in consumer psychology studies. The data collection process             

was thoroughly successful, and the analysis of said data also proved to be fruitful.  

 

In the secondary questions outlined for this study, question one (How to apply laddering              

and the means-end theory in the study of Americans’ higher education choice?) was             

addressed and answered in the research methodology for this study. It was found that not               

only can laddering successfully be applied and used to explore the decision-making            

process of American students, but it can also be done in an online environment.  

 

Other secondary questions to the research (What attitudes do American students have            

towards degrees of higher education domestically and internationally? and What          

institutional characteristics are most important in American students’ higher education          

decision making process?) were also answered, though the answers to these questions            

may reveal a more superficial level of understanding. These questions were mainly used in              

the attribute and consequence elicitation of the laddering process, but they still shed             

significant light on important factors in American students’ decision-making processes.  
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Question four (Which values emerge from the consequences relevant to Americans’ higher            

education decision-making process?) has also has been answered via the laddering           

process. The results show that (18) Self-actualization, (20) Esteem 1 - achievement,            

mastery and independence and (22) Belongingness are the most important values to the             

students who participated in the study. 

 

Perhaps the most interesting finding from this research is the relationship between the             

attributes (more specifically, those that were mentioned more frequently) and which values            

were uncovered to be most important. For example, the high frequency of (1) High-quality              

program, (4) Foreign culture/language and (9) Financially feasible do not easily lend            

themselves to the main values found (18) Self-actualization, (20) Esteem 1 - achievement,             

mastery and independence and (22) Belongingness.  

 

This goes to show that while, on the surface, certain tangible attributes are important, the               

deeper reasoning and the underlying value that ultimately informs decisions are not always             

obvious.  

5.2 Managerial Implications 

 
The results of this study suggest that action can be taken. The means-end theory and the                

laddering interview technique has been successfully used to develop and strengthen           

communications strategies for both public and private organizations alike. Reynolds and           

Whitlark’s 1995 publication “Applying Laddering Data to Communications Strategy and          

Advertising Practice” affirms that “communications are the most personally relevant and           

compelling when they make a strong link between the right set of attributes, consequences,              

and values.” (Reynolds & Whitlark, 1995, 9) 

 

In using the ladders revealed by using the technique, different strategic tools can be used               

to use the data to a marketer’s advantage. Six different strategic thinking tools are              

presented by Reynolds and Whitlark: reinforce, refocus, redefine, reframe, redirect, and           

remove. The tools range from positive to negative, depending on their strategic focus.  
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The ladders revealed through this research and the values that those ladders contain are of               

importance in that they inform marketers how to better create and deliver marketing             

messages. For instance, because the data shows that (20) Esteem 1 - achievement,             

mastery and independence and (22) Belongingness are the the most highly regarded            

values within this sample, the underlying message in LUT’s marketing to Americans should             

be centered on conveying and reaching out to these values.  

 

In using Reynolds and Whitlark’s 1995 paper, it is suggested that the Lappeenranta             

University of Technology focus on their strengths and not position the university in relation              

to others. The best strategy using the six strategic thinking tools is to reinforce and refocus                

marketing communication to Americans. These strategies suggest that LUT “strengthen the           

network of positive attributes, consequences, and values associated with the ‘product’” and            

“add linkages between attributes and consequences or introduce new attributes and/or           

consequences to better differentiate the ‘product’” respectively. (Reynolds & Whitlark, 1995,           

9) 

5.3 Theoretical Contributions 

 
This research contributes to the established and growing trend of implementing laddering            

techniques to carry out consumer psychology studies. It also supports the function of             

chat-based technology in laddering interviews. The data collection method chosen for this            

study was largely based on previous research that has shown chat-based communication            

to be a favorable means for laddering interviews. Based on the results outlined in this               

chapter, the general ease and overall ability to build ladders using the method further              

solidifies its validity in laddering analyses. 

 

Unfortunately, this study was limited to applying the laddering process and not testing the              

strengths and weaknesses of the chosen interview method. Follow up research that would             

evaluate the respondents’ feelings and opinions about the interview process would make a             

more significant contribution to this theory.  

 

The research also explores the use of laddering in American choice of higher education,              

which is a method that was not found in the literature review. This posits that the                
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psychology within the decision-making process for choosing an institution for higher           

education can, indeed, be studied using the laddering technique.  

 

5.4 Limitations and Future Research 

 
The limitations that may have affected this research lie primarily in the number of interviews               

carried out as well as the diversity of the sample.  

 

Due to time and budget limitations, the sample size for this study was 15 participants.               

However, it is not uncommon for laddering analyses to have small samples sizes, solely              

based on the amount of work that goes into conducting the interviews, transcribing the data               

and analyzing it.  

 

For a more comprehensive look at Americans’ values in selecting a degree of higher              

education, a larger sample size would be ideal. Also, assuming that representatives from a              

wide array of background including religion, race, ethnicity, and socio-economic status,           

among others, are to be considered, a more deliberate sample selection would also             

enhance insights of future research. 

 
Additionally, while extensive research was done prior to conducting interviews on the best             

practices of laddering, because the interviews were not carried out by a non-partial party to               

the research, there is a risk of interviewees being led in certain directions and toward               

certain conclusions.  

 

Future research on American values and how they affect higher education choice should             

include a larger pool of participants. Based on the needs of the research (that is, the main                 

research problem and/or specific research questions) the researcher may target a more            

specific group of participants. For example, the researcher may decide to only interview             

undergraduates in their final year of studies, or recent graduates who have already made              

the decision to enrol in a degree of higher education. Furthermore, the researcher may find               

that a certain demographic of participant is more applicable to the results they wish to seek.                

This all depends on the specificity of the research questions sought.  
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Lastly, future research can build on this study in taking the specificity of the research               

problem one or even two steps further, to focus on Finland as a destination country and the                 

Lappeenranta University of Technology as the destination institution.  
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Appendix 1. Research Advertisement  

 
Dear undergraduate student or recent graduate, 
 
My name is Anne and I am a University of Oregon graduate of the International Studies program. I am looking for current or                       
recently graduated students at the University of Oregon to participate in online interviews for my master’s thesis.  
 
The process will consist of two stages: a short questionnaire that should take no more than 10 minutes to complete, and an                      
online chat interview that will last an average of 1 hour.  
 
For your time you will be compensated $15.00. Interview times can be arranged to fit your schedule, all you need is reliable                      
Wi-Fi and a Skype account.  
 
Your answers will be anonymous.  
 
If you are interested, please write me from your University of Oregon email address with your year of studies, specifics of your                      
degree program (professional and geographic concentration), and availability for the week of Oct. 30 - Nov. 3. 
 
I will select research participants on a first-come-first-served basis, as long as all criteria are met. 
 
Thank you and I look forward to hearing from you!  
 
Sincerely, 
Anne Polak 

 

Appendix 2. Stage One Questionnaire 

 
1. Imagine you are in the planning stages of choosing a degree of higher education. Are you more likely to look at                     
universities or other institutions in the United States or abroad? 
2. If you were to consider a degree of higher education abroad, what region or specific countries would you explore as                    
options? 
3. What are the most important factors that would go into your choice of university for a degree of higher education? 
 

Appendix 3. Stage One Answers 

 
Respondent 1 

1. I would likely prioritize universities in the United States, but would definitely consider universities abroad. 

2. I’d primarily explore universities in the British Isles and the Nordic countries, but would be open to other European countries                     
and Australia/New Zealand. 

3. The most important factor for me would be the strength/prestige of the academic program, but it would also be highly                     
important that English be a commonly-used language within the university and country itself. Other important factors include                 
overall university rank in a more general sense (not just the academic program in which I’d be a student, but rank of the                       
general field of study at the university and university overall), university location (for career opportunities and social interests),                  
and quality of life/cost of living in the city/country. 
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Respondent 2 
 
1. If I were planning to pursue a degree in higher education I would consider all of my options. My preference would be to                        
attend an institution abroad because I love to experience new places and cultures, but ultimately I would make my final                    
decision based on which institution has the program(s) that I am most interested in and think would be the best fit. 

2. I would most likely consider to attend in the UK. I haven't thoroughly researched higher education institutions abroad, but I                     
feel like I have heard that there are good programs relating to international relations in the UK. 

3. The most important factors in considering a university for a degree in higher education would firstly be cost of attendance.                     
While making sure that the programs I am interested would be important to me, I would ultimately need to know that it would                       
be financially feasible for me to attend. I also think that a school that has a variety of language programs would be very                       
enticing because it not only a passion of mine to study languages, but it also shows that the school values cross-cultural                     
communication. 

Respondent 3 

1. I am actually in the process of choosing a degree of higher education as I am completing my undergraduate degree this                      
December. That being said I have started to look at universities both in the United States and abroad. I would love to go to                        
school abroad but there is the financial burden of living abroad as well as visas and other international aspects to consider,                     
even if tuition is typically cheaper abroad. I am also keeping my options open and exploring what options I may have within                      
the United States. Ultimately though, I would be more interested in looking at universities and institutions abroad than                  
nationally, but as to keep my options open and explore what's out there I am taking into account both options. 

2. Considering wanting to pursue a higher education abroad I would be most interested in the European or Central/South                   
American regions. Specifically Spain in Europe and almost any country in Central and South America I would consider. I am                    
interested in these geographical locations abroad as I would like to improve my Spanish language skills while also pursuing a                    
higher education abroad (specifically in the area of international studies as well). 

3. As much as I wish otherwise, finances (cost of living,etc) and cost of tuition would be big factors while exploring university                      
choices for a degree of higher education. The language factor is also important to me, living in a place where they speak                      
spanish would be ideal. I am also fairly certain I would want to pursue a higher education in international studies so I would be                        
looking for a university abroad that has a good international studies program. 

Respondent 4 

1. When I was high school aged I was definitely looking domestic because no one really told me internationally was an option                      
and that it wouldn't even end up costing me more money, maybe less in some places. But I also was probably too afraid at                        
that age anyway, but at this point in my life i would definitely go internationally because i have an interest in travel. 
 
2. I would like to look in Europe because of the ease of travel around to a lot of diverse locations, and also because I hear                          
places like Sweden and Denmark help you out a lot financially. 
 
3. a.) strength of program in my specific field, b.) extracurricular opportunities for me to get involved so I can boost my resume                       
during my time in school and c.) social environment. 
 
Respondent 5 
 
1. If i was planning a higher degree education at this time I would consider going abroad. I actually worked for my universities                       
study abroad department and know a lot about that department, its programs, its benefits. I’ve also studied abroad 3 times in                     
college. Two programs, and the third my college paid for me to lead a program.  
 
2. I would consider Luxembourg, or Ireland. I’ve been to ireland twice to study abroad and I really love the land and it’s people                        
and its really my speed. I would consider Luxembourg because my school has a MBA program in Lux and they pair you with                       
paid internships in one of the largest financial districts in the world, like Skype Headquarters for example is one of the                     
companies you could possibly intern for- how cool!? 
 
3. The most important factors for me for higher education would be the cost, lifestyle (like would I be in a city, is it safe there,                          
would there be options me for to have a car or would it be a location that I can travel and see more of the world.) I’m very                            
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active as far as travel goes, so yes education is important but I wouldn't want to be like stranded in Kansas without a car and                         
the only things around me is farmland. Unless its ireland in which case I welcome the farmland with open arms haha. 
 
Respondent 6 
 
1. I think that I would consider both institutions in the US and abroad. It would come down to funding as well as program type.                         
If there was a specific program that was particularly intriguing I would go abroad. I am probably more likely to look within the                       
United States first because that eliminates a huge language barrier. Otherwise I would look in other English or                  
French/Spanish speaking countries. 
 
2. I would definitely explore options in Europe because I attended the University of Oviedo this past summer and loved my                     
experience in an old European University. There is so much rich culture and history. I would look in Spain, France, and the                      
UK. I would potentially look in Switzerland as well. I would additionally look into universities in Canada. 
 
3. The most important factor firstly would be the program. The higher education would have to suit my academic and career                     
interests. Next, a good environment and city where I would see myself living is extremely important. Additionally, financial cost                   
is a humongous factor. Lastly, health care options would be a prominent factor because I have a chronic illness and need                     
access to good medical care. 
 
Respondent 7 
 
1. I would be more likely to pursue a degree inside the United States.  
 
2. If I were to go abroad for a degree, I would consider regions of high percentage English speakers. Without looking into it a                        
whole lot, I would consider: UK/Ireland, Canada, Australia, New Zealand, Sweden, Norway, Finland, Germany. Things that                
would influence me would be: quality of the school/ability to be employed in the US after graduation, English speaking                   
percentage in region around school, cost of education, ability to be employed in region of school.  
 
3. I think in order for me to consider school outside the US, there would have to be a great program marketed to me. It would                          
also need to be cheaper than domestic options. If it had both of those things and a decent english speaking population, then I                       
would consider it. Another barrier is that I haven't been exposed to much of an encouragement to seek education outside the                     
US. 
 
Respondent 8 
 
1. I'm more likely to look for programs in the US rather than abroad, mostly because i'm more familiar with the US programs                       
(i.e. know more people who attend, hear about them more often, etc).  
 
2. If I were to look into programs abroad, I would mostly look in central europe/the UK because they are areas more relevant                       
to my field.  
 
3. I'm speaking as someone who has looked into chemistry PhD programs and MD programs. For both, the main 'factor' I look                      
for is getting me a degree that will bring me closer to my dream job. For PhDs, there are great opportunities in the US,                        
Canada and Europe where I can earn a degree and access a network of future positions. For MD, I'm more likely to stick with                        
the US since not all MDs are equivalent across the world.  
 
Respondent 9 
 
1. I would be open to either abroad or the U.S., but would definitely look at more universities in the United States.  
 
2. I would look at universities in western Europe, primarily the U.K, but again open to other western European countries.  
 
3. The most important factors would be the reputation and prestige/ranking of an institution, as well as the local culture. 

 
Respondent 10 
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1. I am more likely to look at universities in the US.  
 
2. I would explore European countries, specifically Italy or England.  
 
3. Size of school, location, quality of education, and school spirit. 
 
Respondent 11 
 
1. More likely to look at schools in the U.S., but would definitely be open to looking abroad. 
 
2. I would explore the UK and Ireland, because I have been to those countries before and loved them, and speaking the same                       
language would probably be nice! 
 
3. I would say location, prestige, and other extracurricular opportunities available. Anything that I could get involved with                  
outside of the classroom is very important to me. And I would consider job placement rate as a way of comparing the value of                        
a degree between schools. 

 
Respondent 12 
 
1. United States 
 
2. England most likely. Europe for sure.  
 
3. Cost of living and tuition is important but most important for me would be employment opportunities after completion of my                     
degree. 
 
Respondent 13 
 
1. I would choose institutions abroad. 
 
2. I would consider institutions in France, Spain, Belgium, Iceland or South America.  
 
3. I would consider factors like safety in the city, classes that are taught in English, and culture of the city/country I’m in. I                        
would want to make sure my experience was authentic and I hope that I would learn the language of that country and not                       
have to rely on my English the entire time I’m there. 

 
Respondent 14 
 
1. I am 100% more likely to look at universities in the states. 
 
2. I would look in Eastern Europe. Most likely Italy, Germany, or England. I actually signed up for a study abroad program that                       
would take place in Ukraine for 6 months but backed out last minute due to the political issues...they were a little                     
nerve-wracking. So definitely Eastern Europe. 
 
3. I am very religious and so that is a huge priority for me. I'd want to see if there is a solid population of Christian's or people                            
in my same religion just so that I knew I had people to attend church with. Also academically, depending on the program I                       
would be applying for I would want to check the credentials of the university's professors. I have always valued experience a                     
little bit over education. I took a class about Pakistan last semester and chose the professor that had lived and worked in                      
Pakistan as a humanitarian worker over the professor who had a PhD in Pakistani history but had never even been there. 
 
Respondent 15 
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1. I currently am looking to go back to school. And I’m really only open to school within my state. So definitely not outside the                         
US.  
 
2. If I were to go to school outside the US, I’d consider Southern Europe. Like Portugal or Italy. 
 
3. Three important factors: Cost of tuition, location, types of classes offered (in class/online/weekend/mixed/night classes,               
etc). 
 

Appendix 4. Interview Introduction 

 
Thank you for agreeing to help me with my research and thank you for sending me your pre-interview questions! They will                     
help guide us through this chat-based interview.  
 
The idea of these interviews is to try to better understand American values in relationship to degrees of higher education. 
 
It’s important to point out that you should feel comfortable during the interview. It’s meant to be relaxed, conversational, and                    
even candid. I also hope that you might even have a bit of fun! There are absolutely no right or wrong answers to any of the                          
questions and feel free to take as little or as long as you want to answer. 
 
So, what we’re going to do is something called a laddering interview, a special technique that has been used in many types of                       
qualitative research. The first goal is to try and find out the different ways in which you think about products or services. In our                        
case, the product is higher education.  
 
After we identify the differences, I’m going to ask you, more or less, the same question over and over again. This may or may                        
not become a bit tedious, but that is what laddering is all about. That question will be “why is that important to you?”  
 
We will then, together, try to uncover and understand how your preferences might be motivated by underlying values. If at any                     
time you feel the interview is delving too deep into an uncomfortable or difficult topic, just let me know and we will refocus the                        
interview.  
 
As soon as you are ready to begin, let me know, and we will get started!  
 

Appendix 5. Interview Transcripts 

 
 
 
Respondent 1 

Interviewer. Introduction (See Appendix 4) 

R1. I'm ready! 

Interviewer. Great! You mentioned that you would prioritize universities in the U.S. over universities abroad. Why? 

R1. My main focus for higher education is the content of the degree program itself and how it will benefit my career, which I've 
always envisioned would be based in the US.  I guess I've always thought that it would be easiest and most convenient to 
obtain a degree in the same country I plan on working afterwards. 

Interviewer. Would it be fair to assume that it's a matter of efficiency and time-saving for you, or do you think there is also an 
element of quality that affects your preference? You mentioned the content of the program is your main focus. 
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R1. When you say quality do you mean quality of the program, education-wise? 

Interviewer. Yes. 

R1. I think all those elements are important and related.  Quality and strength of the program is the most important factor to 
me, but if the program took place in the US, it would be easier for me to transition into a career than from a school abroad. 

Interviewer. Okay. And why is it important for you to have an easier transition into a career? 

R1. I'd like to have as many options as possible for selecting a position after graduation, so to limit other barriers as much as 
possible would make the transition smoother. 

Interviewer. Why is it important to you to have as many options as possible? 

R1. If I were to have as many options as possible, I'd be able to select a position that would benefit me in the best way - 
higher salary, better work benefits, better launching point for positions thereafter, more interesting work, etc.  At this point, I 
feel a bit behind in my career path because I'm 24 and haven't yet started graduate school, so if I were to have the ability to 
be selective then I'd be making up for lost time, in a sense. 

Interviewer. Why is it important for you to make up for lost time? 

R1. If I am able to launch into my career as soon as possible, I'd have higher earning potential.  I'd like to be able to live 
comfortably (financially) as soon as possible. 

Interviewer. Why is it important for you to live comfortably financially? Would you agree that it would give you a sense of 
security? 

R1. Yes.  I'd find it easier to enjoy life if I had a higher sense of security in my career and finances. 

Interviewer. Do you think financial stability would have a positive effect on other things, like self esteem or confidence for 
example? 

R1. Yes. I think that, for me, more financial stability would lead directly to more positive feelings about myself and my life. 

Interviewer. Great, thanks for those answers! You also mentioned that if you were to look abroad, you would consider the 
British Isles and Nordic countries first. Why do you think that is? 

R1. I'd prioritize those countries because English is either the primary language or a language that is commonly used, which 
is important because I feel it would make it easier to for me to benefit from the program of study. 

Interviewer. Would it be fair to say that this follows the logic that better proficiency in English would allow you to achieve better 
results in a program and, therefore, have better prospects in a job search? 

R1. I think that's fair, yes. I only speak English, and the program I'm interested in (Biostatistics) is universal without an 
international element (as opposed to other fields), so I feel I could perform best in the academic program without having to 
worry about any language barriers. 

Interviewer. Okay. Do you think there are any other reasons you would prefer an English-speaking country? 

R1. Yes, I think it would also be easier for my life outside of the program.  I'd be spending a lot of my time studying, so it 
would be easier for me to make friends, get around, perform errands, etc. without the added difficulty of a language barrier.  I 
think I'd be interested in living in a country whose culture is not very dissimilar to that of the US. 

Interviewer. Why is it important to you to live in a country whose culture is not very dissimilar to that of the US? 

R1. I tend to feel uncomfortable when I don't feel assimilated into a culture, so I think it would be difficult for me to perform 
highly socially and academically if I feel like I don't belong culturally. 
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Interviewer. So would you agree that a sense of belonging is important to you? 

R1. Yes 

Interviewer. Great. Just a few more questions! 

You mentioned that university and program ranking would be important factors in your decision-making. Why? 

R1. It would tie back into what I had mentioned previously, where holding a degree from a prestigious program/university 
would open up more avenues later and prime me for more success in my career.  I'd have the highest quality education and 
would be more competitive for jobs. 

Interviewer. So you would agree that third-party rankings are important to employers? 

Or what would be, in your mind, the most determining factor for a university to have a good reputation? 

R1. I do think reputation of program and university are important to employers, at least in my experience.  I'm not sure about 
the most determining factor for a university to have a good reputation, but it like has a lot to do with the success of graduation 
students and the success of the faculty who end up teaching for the program 

Interviewer. Why do you think reputation is important to employers? 

R1. When hiring, employers want to select the strongest candidates.  So if a candidate holds a degree from a 
university/program with a high rank, it follows that the candidate was strong enough to be accepted into the program, and 
likely learned a lot and performed well if they graduated from the program.  It would assure the employer that the candidate 
has a high chance of benefiting the company/institution. 

Interviewer. So it would give the employer better insight into potential candidates, also saving the employer time in finding the 
most suitable candidate? 

R1. I think so, yes. 

Interviewer. And would you also agree that in the long-term, it would save you time in your job search to work towards and 
getting into a "better" university? Or in other words, you would get a job more quickly the better the university you attended. 

R1. I would agree with that, yes.  I think I'd be able to get a job more quickly, and also would be able to get a better job more 
quickly. 

Interviewer. Thank you for all of your answers! Our interview is now over. If you'd like to see the results of the study let me 
know, I'd be happy to send it to you when it's available. 

Respondent 2 

Interviewer. Introduction (See Appendix 4) 

R2. That all sounds good! I’m ready to get started 

Interviewer. Great. You mentioned in your pre-interview questions that your preference would be to attend an institution of 
higher education abroad because you love to experience new places and cultures. Why is that important to you? 

R2. I love to experience new places and cultures because I like to learn from the people and places around me. I enjoy 
moving around and meeting new people, so I think that living abroad would support that as I would have lots of opportunities 
to meet new people and explore new places. 

Interviewer. Cool, I agree! Why do you think it is important to you to learn from the people and places around you? 

70 



 

R2. I think part of it is that I am a hands-on/visual learner and being immersed in an environment is the best way for me to 
understand something in particular. I studied abroad in Zanzibar, Tanzania so that I could learn about the language and 
culture and in just 8 weeks of studying there I felt like I had learned so much more than my 2 years of studying Swahili and 
East African history at UO :) 

Interviewer. That sounds like a really great experience! So would it be fair to assume that learning something new (like a 
language for example) occurs more naturally and more quickly for you in an immersive environment? 

Interviewer. (I also learned way more Russian when I did my study abroad than I did in my daily classes at UO :/) 

R2. Yes, absolutely! I definitely need to have some kind of visual sensory component when I’m studying in general, but being 
immersed in a particular environment that I want to learn more about is much more ideal. 

Interviewer. So why would you say it’s important for you to learn and understand new things? 

R2. As an INTL major and WGS minor, I have grown to be more conscientious of the people around me (thinking about how 
differing intersectional backgrounds and identities have shaped who we all are and our values) and I want to continue to be 
more conscientious and open to learning about the different viewpoints and values people have. I think that we can all learn 
from each other’s experiences to progress toward more cooperative and holistic communities. I also want to eventually work 
in the international development field, so learning about how policies and strategies are always changing is really interesting 
for me to look at and understand. 

Interviewer. Would you agree with the statement that learning more about others then would allow you to learn more about 
yourself and your surroundings? 

R2. I think so, yes. I think that when I learn more about others it makes me consider (at least little bit) about what my own 
opinions and values are, and in some instances I change my opinions based on other people’s thoughts 

Interviewer. I also agree, I think it’s a great way to learn about or at least question why we do things the way we do and think 
the way we do. 

Interviewer. Do you think that having even more international experience and more exposure to different perspectives would 
give you any increased feelings of self-esteem or confidence? 

R2. I think it would because I would be more confident to pursue more international experiences and it would also better 
prepare me for the type of work that I want to go into. I think that going abroad in any capacity gives people the opportunity to 
problem solve and work/communicate with different people, which are skills that I think are important for any person to have to 
boost their confidence 

Interviewer. Great! You also mentioned in your pre-interview questions that if you were to look abroad for a degree a higher 
education, you would consider attending an institution in the UK. Why? 

R2. Honestly, I think that that is partially just because schools in the UK are the ones that I am aware of. As of right now I am 
not planning on attending grad school right after I graduate so I haven’t done much research on my own about what abroad 
institutions might be a good fit, so all of my knowledge just comes from what I am hearing about from UO faculty. 

Interviewer. Totally fair. If you were to plan on grad school, do you think the UK would still be your preference? 

R2. I also think that not only committing to living in a place for an extended period of time, but also studying there would be 
difficult, so I think going somewhere that I think is somewhat similar to what I am used to would be more beneficial for me. So 
I think that going to school in the UK would set a good balance for me because I would get the experience of learning abroad, 
but also not feel too overwhelmed 

Interviewer. So is it fair to say that studying (and living) in a country that is more culturally comfortable while still providing the 
learning experience you’re looking for, would be preferable? 
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R2. Yes! 

Interviewer. Great! We’re running low on time so just a few more questions. 

Interviewer. You also mentioned that financial feasibility would be an important factor for you in choosing an institution of 
higher education. Why is that important to you? (Sorry if that sounds like a silly question) 

R2. Not a silly question at all! I had an interesting upbringing where my parents made me pay for a lot of things (like insurance 
and cell phone bills) to make me more responsible I guess and that’s carried over to paying for tuition and living expenses out 
of pocket now. So I have always had a very frugal quality about me, which is sometimes useful, but I also think that it does 
prohibit me from doing a lot of things that I want to do. I basically don’t think that I would pursue higher education unless I was 
able to afford it 

R2. I don’t like the idea of being in debt at all haha 

Interviewer. Would you agree that it would give you a sense of security to know that if you were to go to grad school that it 
would be affordable and financially feasible? 

R2. Yes, absolutely! 

Interviewer. Great! Thank you for all of your answers! Our interview is now over. If you'd like to see the results of the study let 
me know, I'd be happy to send it to you when it's available. 

Respondent 3 

Interviewer. Introduction (See Appendix 4) 

R3. Alright, i'm ready! 

Interviewer. Great. You mentioned it would be more interesting for you to look at universities abroad. Why is that? 

R3. I have do a decent amount of traveling in my life and really love being abroad, whether that is for a week or months I have 
never had a bad experience, I mean there are difficulties of course but nothing I haven’t been able to gain from in the end. I 
love new people, cultures and especially new food! All that on top of having gotten pretty good at speaking spanish I would 
love to have the chance to further my language skills, live abroad for a long period of time and I would like to gain a higher 
education degree. That being said I think these three things could go extremely well together, especially being an international 
studies person! 

Interviewer. Totally! Sounds like the full package. What do you feel you gain from living abroad?  

R3. Enhanced cultural competency skills that can be taken from any culture and help build tools of understanding that can be 
applied in other places and cultures. I think living abroad in something everyone should do if given the chance. Having to 
re-adjust your world not only gives you a better understanding of “others” (for sake of a better word) and ultimately leads to a 
personal level of growth and understanding. You learn how to take care of yourself, problem solve to get out of uncomfortable 
or foreign situations and have the chance to self-reflect when you are more or less on your own in a new place. All that while 
giving a better understanding of listen and living amongst people from a different part of the world, experiencing their way of 
life and embracing cultural differences no matter how big or small. If that makes sense. I'm not sure if you want more tangible 
answers? 

Interviewer. Makes perfect sense, I agree. So no doubt it would allow you to learn more about yourself and your surroundings 
and how things work. Would you also agree that it would give you increased self-esteem or confidence? In that you would be 
more knowledgeable about the field in which you’d like to work? 

R3. Absolutely, I think living abroad would hugely increase my self-esteem and confidence as it has even the short periods of 
time I have been abroad. I think an extended amount of time abroad while pursuing a higher education would work wonders 
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on my confidence and self-esteem levels. And yes, wanting to further pursue education in a field like international studies, 
what better way to become more knowledgeable than living and working internationally! 

Interviewer. Great! You also mentioned in your pre-interview questions that finances would be a factor. What makes you think 
living abroad would be more of a financial burden? Are there destinations in particular that you are considering? 

R3. I am thinking financial burdens such as traveling to a destination and back, also with that, it would be expensive to travel 
home to see friends and family so that would have to be minimal (which I’d be fine with, just something to consider). The 
entire project of getting a visa can be expensive as you typically have to travel to the consulate in person and the closest ones 
are in California for being a Coloradan or Oregonian. It would most likely be more difficult to get a part-time job abroad than 
living in the US to have while pursuing a higher education due to work visas, etc. As for the housing and living costs it should 
be worse than the US, if anything probably less in some cases. I am considering Spain (which may be more or as expensive 
to live than the US) as I lived there for 4 months and fell in love with it, I’d love to return, as well as I can speak spanish there. 
Also, I would consider almost anywhere in south america (cheaper cost of living in general which would be nice) and again I 
could speak spanish. I would also consider other destinations in Europe, such as Italy or Portugal. I think finding countries that 
have universities with good international studies programs would help narrow down my options 

Interviewer. Sounds like you’ve thought it out at least a bit and have some experience! Why is a lack of financial burden 
important to you? 

R3. Finances can just close a lot of doors sadly, can make things not so feasible really quick…I will have loans from my 
undergraduate degree and have had a part time job to offset living costs since I was maybe 15 years old and it may be hard 
to get that abroad which could basically block me from pursuing a dream of working and living abroad. That being said, a lack 
of financial burden would change the playing field, I think if it weren’t for the financial burdens me and others would pursue 
higher education abroad in a heartbeat. 

Interviewer. Would you say a lack of financial burden would be more a matter of security to you or a feeling of independence, 
or both? 

Interviewer. Or something else? 

R3. Both, I would feel more secure in my abilities to get the most out of my education and experience and not having the 
weight of financial burdens always lingering over me I think could really release me mentally and give me the independence to 
do the things that matter most instead of always worrying about knowing what I want but not knowing if i'll be able to 
accomplish those things due to something like money. I think the lack of financial burden would make me, as well as others, 
feel unstoppable, that anything was possible really, especially when motivated to get the most out of an education and living 
abroad experience. Then having gained that higher education and experience abroad would ultimately make me a strong and 
confident candidate for later pursuing careers in the international studies field 

Interviewer. Thanks for those answers! You mentioned that you would basically choose a Spanish-speaking country if you 
were to look abroad, to strengthen your Spanish skills. Why is that important to you? 

R3. I really love speaking spanish, helps me gain self-confidence as well as makes me feel more comfortable and secure 
abroad. It is so helpful to be able to understand the language when living abroad and being able to communicate on a higher 
level with people. I think knowing more than one language is so incredibly cool and important, especially wanting to work in 
the international field in today’s day and age. Strengthening my spanish skills would be a personal joy as well as an applicable 
and useful tool. I think it also opens the doors for more potential higher education options abroad being able to do school and 
life in more than one language 

Interviewer. Why else would it be important for you to communicate on a higher level, other than for academic purposes? 

R3. Life/social purposes. It can be euphoric to speak to someone on the street or in a coffee shop about anything from politics 
to history to you name it and not be held back by a minimal level of language skills. On a bigger level I think one of the things 
holding the world back from understand and working with each other across the globe is a lack of learning other languages. 
You can learn so much from language about people and their culture. Whenever I am asked the question, “if you could have 
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any superpower, what would it be?” I always answer to be able to speak every language because it would be amazing to be 
able to communicate and better understand everyone on a level that basic or no language skills can’t always achieve. 

Interviewer. That’s cool, I’ve never actually thought about having that as a superpower! We don’t have much time left so just a 
couple more quick questions. Why is it important to you that the university you choose has a good international studies 
program? And how would you define “good”? 

R3. Right?! It would be important to me that they have a good international studies roam because I have thus far dedicated 
my educational path towards international studies and I have grown more and more passionate about the field ever since. I 
can’t see myself pursuing an education in anything else as it is the field I am most interested in and later want to work in. I 
would define good as it is well connected to the international career field, like it is a good step in the right direction for 
obtaining a job in the field. Also I would like it to be tailored more closely to the diplomacy and international relations field 
since I know international studies is an extremely broad field, the program specificity would help me to narrow down a good 
university that fit for me 

Interviewer. Perfect! Thank you for all of your answers! Our interview is now over. If you'd like to see the results of the study 
let me know, I'd be happy to send it to you when it's available.  

Respondent 4 

Interviewer. Introduction (See Appendix 4) 

R4. Sounds good. I'm ready. 

Interviewer. You mentioned that while you were in school you probably would have been too afraid to venture internationally, 
why do you think that might be? 

R4.When I was that age I think I was very used to the comfort of being around my friends and family. Worried that I would get 
way too homesick if I lived so far enough away that I wouldn't be able to get home easily. 

It took a lot of growth throughout my college years to change that attitude. 

Interviewer. So would you say that having friends wherever you are is an important thing for you? 

Or at least the ability to make friends 

R4. Definitely. I can be independent but i'm a person that can get lonely pretty easily and social interaction is important to my 
mental health. 

I think it is important that the environment I'm in has people in similar situations that I'm in. 

Interviewer. Okay. And why is that important to you? To have people around you that are in similar situations? 

R4. I think if I'm around people of a similar age and similar situations with school or work I'm more likely to be able to make 
friends and forge relationships which is a priority in my life. 

Because there will be others that feel the same way as I do, making it easier. 

Interviewer. Would you agree that being around other individuals with similar backgrounds, experiences, or perspectives gives 
you a sense of security? 

R4. Definitely agree. Sense of security and a sense of comfort, which are two things that will help me succeed not just in 
relationship building but my academic and professional goals. If I don't feel secure in my own life it makes it difficult for me to 
be productive. 

Interviewer. Are there other things in your life that may diminish your sense of security aside from relationships? 
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R4. Yeah there are a few. Too much stress academically and work wise can really make that hard. Anxiety has always been a 
struggle for me and when I don't perceive myself succeeding my anxiety gets worse and then I have a more difficult time 
giving my best effort. 

I'm not a "thrive when the pressure is on" kind of person. 

Interviewer. Great. Thank you for your answers. 

You mentioned that you would choose Europe if you were to go abroad because of ease of travel and possible financial 
benefits. Are there any other reasons you would choose Europe over other parts of the world? 

R4: I've always been fascinated with European history, and I'd love the opportunity to meet different kinds of people diverse 
backgrounds. 

from diverse backgrounds* 

Interviewer. Great. So let's assume for the sake of time that ease of travel and diversity are connected for you. Why is 
diversity and meeting and experience different cultures important to you? 

R4. I think it goes back to relationship building. It's socially motivated, I've always liked the idea of being someone from a 
different place and having people be interested in that. Too often Americans feel kind of just like we're a number and there 
isn't anything unique about us. 

I think experiencing other cultures makes us more well rounded. More tolerant and smarter. 

Interviewer. Would you agree that traveling and interacting with other cultures would make you more respected by your 
peers? 

R4. I would agree just because that is how I feel personally about other people that do. But I can't really speak as to if that's 
how the majority of people feel. 

Interviewer. Okay. And would you agree that that would in turn also benefit your self esteem in a positive way? 

R4. Definitely agree. It would make me more confident because I've gained a sense of perspective. 

Interviewer. Great! What about financial security, why is that important to you? (sorry if this sounds likes a silly question) 

R4. It's not silly! I think it also goes back to comfort and stress. If I have to constantly worry about whether or not I'm able to 
afford school, or rent, or food, I am less likely to be completely present mentally and succeed to the best of my abilities in 
school or at work. 

Interviewer. Okay, and why do you think finances make you worry so much? What would be the consequence of financial 
failure for you? 

R4. Probably my self confidence and self esteem. I view success as being able to support myself and not having to rely on my 
parents to provide for me for too long. 

A consequence would be me having to move back in at my parents house and stay there in my 20's. 

Interviewer. Great, thanks for your answers! Just a few more. 

R4. No problem. 

Interviewer. You mentioned that the strength of the program in your field is important. Why? 

R4. I think my skill set is somewhat limited and what I want to study is specifically tailored to that, so a strong program will 
make it easier for me to eventually find employment which is the ultimate goal. 
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If the program is weaker it will require more effort that wouldn't be necessary in a strong one. 

Interviewer. Would it be fair to say that a program’s prestige or its accolades would be an important factor for you? 

Or reputation in the professional sector? 

R4. Definitely. I think those are things that will only help me in my eventual job search. A good reputation looks a lot better in 
an interview versus a program that people haven't heard of, or have heard bad things about. 

Interviewer. Why do you think reputation is important for employers? 

R4.I think that there are just so many candidates these days that employers are forced to look at things like that to help weed 
people out. It's just the nature of the market these days. Everyone is going to college and if you don't look at things like 
reputation of the program you will spend forever trying to decide who you want to hire. 

Interviewer. Okay. So it's a question of efficiency for both parties? 

R4. I think so yeah. Just making the hiring process easier for everyone involved. 

Interviewer. Perfect. Thank you for all of your answers! Our interview is now over. If you'd like to see the results of the study 
let me know, I'd be happy to send it to you when it's available. 

Respondent 5 

Interviewer. Introduction (See Appendix 4) 

R5. I am all ready! 

Interviewer. Great! In your pre-interview questions, you mentioned you would consider looking abroad because you're familiar 
with programs and know of their benefits. What benefits do you see in pursuing a degree abroad? 

R5. I think a lot of companies value international experiences, they value the diversity and the ability to work with different 
mindsets and backgrounds 

I think it stands out so much more and teaches you many valuable lessons getting out of your comfort zone 

+ I personally value experiences that I learn on my own and travel is a huge core part of my interests 

Interviewer. So would you agree that getting a degree abroad is important in securing a career in the future? 

R5. I do agree, however I don't think everyone can do it for so many reasons, like financials or lack of knowledge on 
programs, situational experiences like family circumstances prohibit that too 

Interviewer. Yeah there are definitely a lot of factors to it. So, sorry if this sounds a bit silly, but why is securing a future career 
important to you? 

R5. Not silly at all, I'd like to create some stability for myself to build a life around me of the things that make me happy 

Interviewer. Sounds good! And what about travel and the personal learning you mentioned above, why is that important to 
you? 

R5. I think that's important to me because i'm the youngest of my siblings and im always expected to learn from them, so it's 
really nice to have my own experiences that they haven't had so I can learn for myself 

Travel is something that's mine and so unique to my own experiences 
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Interviewer. Okay, so it's a little bit about individuality. Would you agree? 

R5. I agree 

Interviewer. Great. You also mentioned cost of tuition as an important factor in choosing a program. Why is cost important to 
you? 

R5. Cost is important because I don't think my family has enough currently to send me there, i'd have to get more loans and if 
i was making payments as i went- whatever work I had abroad would likely have to pay for living expenses and possibly also 
the cost of education as well 

Interviewer. So, you wouldn't want to have to take out any loans to pursue your degree? 

R5. I probably would but i'd have to make sure my expenses for cost of living abroad, and any payments i had for my 
education were covered 

And i still have student loans from undergrad! lol 

Interviewer. Do you think you would feel more secure in knowing that you'd be able to cover all your expenses surrounding 
your education? 

R5. oh 100% 

that would be amazing lol 

Interviewer. Yes it would! Great. You also mentioned safety as an important factor. Why is that important to you? 

R5. like if I hit the lottery and could just go to school and not have to work my ass off just to pay rent or have loans, that would 
be amazing. or a job that would financially support my education would also be really ideal 

Interviewer. Yeah, college can be so expensive! Winning the lottery would be amazing too haha. 

R5. Safety is important, not as important as the other facts. I guess i'm a little naive when it comes to this. I lived in a very 
dangerous town in undergrad and would drive alone or walk alone late at night like 2 am, but that could have been really bad 
lol. I think safety is important because i'd like to know if i had a car that it wouldn't be broken into, or in general that my 
belongings are safe where they are, or that i’m not in constant fear of being mugged 

especially as a student cause in undergrad I had my computer with me like 400% of the time 

Interviewer. That makes sense. So, also a factor of security. 

Where did you do your undergrad? 

R5. I did my undergrad at sacred heart university in fairfield CT 

Interviewer. Cool, well I'm glad at least that you got so many opportunities to study abroad while there too! I think we can end 
our interview here. Thanks so much for your answers! If you'd like to see the results of the study let me know, I'd be happy to 
send it to you when it's available. 

Respondent 6 

Interviewer. Introduction (See Appendix 4) 

R6. Ready to begin! 
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Interviewer. You mentioned in your pre-interview questions that you are more likely to look within the U.S. because of the 
language barrier. Why is that important to you? 

R6. I would only study abroad outside of the US if I was able to use my French or Spanish language skills. Otherwise, I would 
like to stay in the US because from studying and traveling abroad I understand that language barriers can have a huge impact 
on concept understanding etc and I wouldn't want that to interfere. 

Interviewer. And why is it important for you to understand well new concepts or ideas? 

R6. It is extremely important to understand new concepts and ideas well to further develop my knowledge and skills within my 
field so that I am able to take those out into the world. 

Interviewer. Great! And why is it important to you to further develop your knowledge and skills to take out into the world? 

R6. I am an International Studies major with a focus in Global Health. This area of study addresses a wide range of 
marginalized populations and people in desperate need of aid, development, and overall better health care. I am passionate 
to help within this realm and want to put my best foot forward in being informed and aware so that I am able to analyze 
situations from different viewpoints and hopefully come up with helpful solutions. 

Interviewer. What a wonderful field to be in! Why is it important to you to help others? 

R6. It's just a passion I have always had. I believe that health and equality are basic human rights and its important to try to 
bring everyone up to the same standards so they don't have unneeded suffering when there's plenty of resources available to 
ameliorate their situation. 

Interviewer. Great, thank you for your answers. 

Interviewer. You also mentioned that if you were to go abroad you would look in Spain, France, Canada, the UK, and 
potentially in Switzerland. What differentiates these destinations from other places in the world? 

R6. I think that firstly, the ability to communicate in their primary language is a huge factor. Additionally, I really like all of their 
cultures and they are environments in which I could see myself living in. 

Interviewer. Is there something about those cultures that make them appeal more to you? 

R6. Yes for sure! I think the Western-culture is appealing. I like the big cities and all of the diversity and options of things to 
do. I also love all of the old architecture and history. 

Interviewer. Cool! What is it important to you to be in a bigger city with lots of options and diversity? 

Interviewer. Why* 

R6. It's fun for me to have a lot of options to explore like museums, galleries, coffee shops, parks, etc. I also love just walking 
around big cities and seeing what I find. All of the different things are very stimulating and exciting. 

Interviewer. Would you agree then that spontaneity and creativity are important parts of your life and wherever you decide to 
live? 

R6. Yes definitely! 

R6. I think that it makes culture very enriching 

Interviewer. Great! I know we are running a little low on time so just a few more questions. 

Interviewer. You also mentioned that financial cost is a really big factor for you. Why? 
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R6. I am already paying for my undergraduate experience completely on my own, so financial cost plays a big factor in grad 
school as well because I don't want to be absolutely drowning in debt forever. If I could receive a grant or scholarship that 
would aid immensely and affect which grad school I choose to attend. 

Interviewer. Great. And lastly, why is it important for you that the program suits your career interests? 

R6. It is important to be in a program that suits my career interests because ultimately higher education would be an endeavor 
to expand upon my undergrad and explore more advanced studies that I could carry with me out into what I do in the world. I 
feel like I do have the money to simply do a grad program that is unrelated to my career interests. 

Interviewer. What differentiates one program from another for you? Let’s assume the curriculums are identical. 

R6. Location and cost! Somewhere I could see myself living and being happy, and somewhere that I can somewhat afford. 

Interviewer. So reputation of the university or any ranking it might have wouldn’t play a big role? 

R6. Oh yes that would definitely play a role! I was just assuming I would have only applied to universities with programs that I 
thought were competitive and impressive. 

Interviewer. Why would reputation be important to you? 

R6. I think that if a university or program has a good reputation in the scholarly world then it is most likely worth pursuing 
because it shows that people in the past have had good experiences. 

Interviewer. Do you think it would have an impact on your job search after graduation? 

R6. I think it could definitely have an impact in regards to networking. If people know of the program or university it could 
really help me connect to people who are interested in the same thing, and that connection would probably make them more 
inclined to hire me. 

Respondent 7 
 
Interviewer. Introduction (See Appendix 4) 

R7. Ok sounds good to me 

Interviewer. Great. You mentioned you would be more likely to pursue a degree inside the United States. Why is that? 

R7. Sorry so this is for a graduate degree right? 

Haha 

I haven't given a ton of thought to grad school outside the US. There hasn't been any encouragement to do so, and it seems 
like school inside the US is doable for me. I also am most comfortable in my native society and around english speakers 

Interviewer. Yes I mean for a graduate degree. So if you were to consider it, you'd be more comfortable staying in the US. 
Why is it important for you to be comfortable? 

R7. I think understanding societal norms is important to being able to make friends and establish relationships. I would be 
worried that being in a society that I am not used to would isolate me, and a language barrier would make it worse 

I guess I don't know how different my understanding of norms are vs the country id move to, because i've never done it 

Interviewer. Sure. Why is it important for you to be able to make friends and build relationships, and not be isolated? 
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R7. I'm pretty slow to warm up to people, so I am slow to make friends and can be kinda picky. I don't want to be isolated 
because being lonely would make me sad, and I would be worried that I wouldn't handle it in a constructive way 

Interviewer. Thanks for those answers. You also mentioned that if you were to go abroad for a degree, you would consider the 
UK/Ireland, Canada, Australia, New Zealand, Sweden, Norway, Finland, Germany. You cited these destinations as countries 
where a high percentage of people speak English. Is there anything else that differentiates certain countries that would be a 
appealing and those that wouldn 

Interviewer. wouldn't be*? 

R7. I would like to be in a place that has people with similar ideas as mine 

I'd rather be in a liberal place than a conservative one 

And the quality of the program would matter and how well the program is accepted in other places, so I could move and find 
work back in the US if I wanted 

Interviewer. Why is it important for you to be surrounded by people with similar ideas as yours? 

R7. I guess the main idea that i would want others around me to have is not being discriminating 

Like I don't want to go to a country known for racism, sexism, being against lgbt, or not having religious freedom 

Interviewer. And why is that important to you? 

R7. I think that all people deserve respect and it's pretty terrible for groups of people to have their quality of life ruined 

It's hard to live in a society that does that. America isn't necessarily great at that, but there are definitely countries that are 
worse and I wouldn't want to live in those countries 

Interviewer. Right. So would it be fair to say that respect for others and others having respect for you are important aspects of 
your life? 

Not only in relation to you but the people around you 

R7. Yes 

Interviewer. Great. You also said for you to consider a degree outside the US there would have to be a great program 
marketed to you. What differentiates great programs in your mind from not-so-great ones? 

R7. I think a great program would be one with a high job placement and a fairly smart incoming class. Probably would have a 
somewhat low acceptance rate to show it is competitive 

Interviewer. Why is it important to you that the program is competitive? 

R7. I think that to a certain extent if there are a lot of people trying to go there, it probably is a good school 

Interviewer. So why is it important that you go to a good school with a good program? 

R7. I think going to a good grad school opens up opportunities for higher paying and more interesting jobs 

Interviewer. Great. And why is that important to you, higher paying and more interesting jobs? 

R7. Pay is important to me because it allows me some security and to start saving for bigger purchases down the road such 
as a car or a house. It also allow me to do more fun things. 

Having an interesting job is important to me because work is like half of your life, and it sucks when your job is uninteresting 
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There's a sense of fulfillment and just day to day happiness that I won't get from certain jobs 

Interviewer. Very true. So would it be fair to say that personal growth and fulfillment are important to you? 

R7. Yes 

Interviewer. Perfect. Thank you for all of your answers! Our interview is now over. If you'd like to see the results of the study 
let me know, I'd be happy to send it to you when it's available.  
 
Respondent 8 
 
Interviewer. Introduction (See Appendix 4) 

R8. sounds good! 

Interviewer. Great! You mentioned you’re more likely to look for programs in the US rather than abroad mostly because you’re 
more familiar with programs in the US. Are there any other reasons you’d be more inclined to look stateside? 

R8. Not really 

at least not that i can think of at the moment 

Interviewer. You wouldn't say there would be a difference in quality or ability to find a job after graduating, for example? 

R8. Not in quality, but maybe ability to find a job after. For example, when I was looking at MD programs abroad, it got really 
complicated when I looked for the next step after the program ends (i.e. residency placement). 

Interviewer. So the trajectory after graduating wouldn't be as clear cut. Would that be a deterrent for you? 

R8. Yeah definitely 

Interviewer. Would you says it's important to you to have a clear path to a career from a graduate program? If so, why? 

R8. Yeah, it's hard enough applying then going through grad school. The worst thing would be to get to the end of all that hard 
work with nowhere to go. That's my nightmare haha 

Interviewer. True. So a career is really important to you. Why? 

R8. Not just any career, but a career that I really care about and enjoy. That kind of career is really important to me so I can 
always be learning and (hopefully) improving the world around me. Which is really corny but true. 

Interviewer. I think that sounds nice, and I think it would be a really important part of a career as well as it's what we end up 
doing every day. You also mentioned you would focus on Central Europe and the UK if you were to look abroad because 
they’re areas more relevant to your field. Could you elaborate on that? 

R8. That in part goes back to what's familiar. I read a lot of research papers from those areas so I'm more familiar with the 
academic and industry hubs in the UK and central europe. Also, a good number of my college professors were from those 
regions. 

Interviewer. Is it important to you to stick with what's familiar? 

R8. Not necessarily important to me, but certainly easier. There are so many grad programs out there, any way to narrow 
them down a bit is helpful 

Interviewer. So the program, wherever it might be, that you choose would boil down to what would bring you closer to landing 
your dream job and having the career you want. 
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You also mentioned that that career would be one in which you'd be actively improving the world around you. Why is that 
important to you? 

R8. I'm not sure I know why. It's just always been what motivates me. 

And I think that's true of my whole family. 

Interviewer. Can you think of any intrinsic benefits that that type of career might bring you? Like self-esteem, confidence, 
more respect, self-growth or even more basic things like security and safety? If so, are any of those things of greater 
importance to you? 

*personal growth 

R8. hm, that is a harder question haha. I hope it would bring me confidence and allow for personal growth. I want a career 
that is ever evolving and forces me to problem solve and never lets me become complacent. It would be nice to have security 
and safety, especially since grad school tends to come with lots of debt, but it's not as important to me to have safety and 
security in abundance, if that makes sense. 

R8. I'm not sure I really answered your question but I tried! 

Interviewer. Those are great answers, I think we're done! Thank you for all of your answers! Our interview is now over. If you'd 
like to see the results of the study let me know, I'd be happy to send it to you when it's available. 

Respondent 9 
 
Interviewer. Introduction (See Appendix 4) 

R9. Alright, sounds good! Ready! 

Interviewer. In your pre-interview questions you mentioned that you'd look both abroad and in the states, but are more likely to 
look within the US. Why is that? 

R9. Mostly because I'm from the U.S. and so it's most comfortable and familiar to me. I've had several abroad experiences 
during college, but unsure if I could commit to 2+ years to be in a new country. Also -- I'm not sure if this is even right but 
generally the U.S. is seen as having a great higher education system, so I would think there are a lot of good opportunities 
here. Even at my university, around 25% of the students are international students, which has bolstered this idea that so 
many people from around the world come to the U.S. for college/graduate school. 

Interviewer. Great. So first, why is it important for you to be comfortable and familiar in your surroundings? 

R9. Mmm, maybe not so much the surroundings per se but the people. I'm really close to my family and so it is important for 
me to be close to them (even though I go to school 4+ hours from home, it's still not in a different country). So basically "being 
comfortable" with a place just means that I'm somewhat close to home in case I need to see my family for whatever reason. 

Interviewer. Yeah, that makes sense. Do you feel like that makes you feel more secure? Or is it more about being close to a 
group and community in which you know you belong. What do you think? 

R9. I guess more secure, in a way. Not so much that I rely on my family or feel insecure without them, but being close/having 
easy access to home makes me feel secure in that I can go home for any emergency. Maybe it's because my parents are 
older haha that I think more about emergencies/me needing to come home for any reason. Even though door to door it takes 
me 7 hours to come home by bus, this is easier for me than a 5 hour plane ride. Bus tickets are cheaper and more accessible, 
and so it's more about the accessibility to my family if I need to come back. 

Interviewer. Understandable. Thanks! You also mentioned that the perceived quality and prestige of education in the US is 
important. Why is that important to you? 
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R9. I like to learn and challenge myself and am proud of my education thus far, and so I would want to continue that. For me, 
pursuing a higher degree would be to master a specific field for my own enjoyment than purely for monetary/job promotion 
purposes. 

Interviewer. Great, I think that's awesome. In question number two, you mentioned that you would look at universities in 
western Europe, primarily the U.K, open to other western European countries. Why would you consider these destinations in 
particular? 

R9. I studied at the London School of Economics a couple summers ago and really liked it/loved the people and culture. I also 
consider to U.K. to have a lot of competitive institutes of higher education. I've also traveled around a lot of western Europe 
and have just really enjoyed the places I've stayed at and so I think it could be cool to see what it's like living there for an 
extended period of time! 

Interviewer. Definitely! What exactly did you like about the people and culture in these areas? You mentioned that in addition 
to prestige, this was an important factor for you. 

R9. The people were nice and interesting, and relaxed in comparison to Americans. The cultures are a lot more open about 
sex, drinking, etc. which I feel is important. I don't like how the U.S. culturally is a bit more conservative in these areas. 

Interviewer. Cool, and why is an open/less conservative lifestyle important to you? 

R9. I just tend to be a pretty open and honest person about all aspects of my life, and so I feel like I fit in with that type of 
culture more. I don't think it's beneficial for Americans to avoid these types of discussions/restrict these lifestyles. It's like when 
parents restrict their children from doing anything and then they rebel when they're older and go crazy haha. I think it's better 
to be open about it so people are used to it, and there's no feeling of restriction or rebellion. 

Interviewer. I totally get that. Well thank you for your answers! I think we can finish the interview here. If you'd like to see the 
results of the study let me know, I'd be happy to send it to you when it's available. 

 
Respondent 10 
 
Interviewer. Introduction (See Appendix 4) 
 
R10. Okay sounds good! I’m ready 

Interviewer. Cool. In your pre-interview answers you mentioned you'd be more likely to look at institutions in the U.S. Why is 
that? 

R10. Since I live in the United States it’s familiar 

Interviewer. Okay. And why is it important to you that the environment be familiar? 

R10. Going to college is a huge adjustment so I think it’s important that you have some familiarity when making that transition 

Interviewer. I agree. Would you say then that that familiarity would make the experience a more comfortable one? 

R10. Yes 

Interviewer. Great. And why is it important for the experience to be comfortable? 

R10. I don’t think it’s necessarily important for it to be comfortable because college should be a time when you’re challenging 
yourself but if going to school in the US gives me a few less things to worry about then I would probably lean towards that 

Interviewer. So it would allow you to focus more on the program instead of other challenges? 

R10. Yes 
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Interviewer. Cool. For question two, you mentioned that if you were to look abroad you would explore European countries, 
specifically Italy or England. Why those two countries? 

R10. Italy because I’m Italian and it’s one of my favorite countries and England because it seems like a college experience 
there would be the most similar to the experience in the us 

Interviewer. Oh nice! So it seems like those would also be familiar places. Do you speak Italian then? 

R10. I speak it conversationally but I’m definitely not fluent haha 

Interviewer. Well that's still pretty cool. Do you think that knowing Italian would enhance your experience if you were to study 
in Italy? 

R10. Yes for sure 

Interviewer. In what ways do you think it would benefit you there? 

R10. I actually studied abroad in Italy my junior year so I have so I can say first hand that it enhances your experience and 
you get to immerse yourself in a new culture which is cool 

Interviewer. Ooh that sounds fun. I loved my study abroad semester. Why's it important to you to immerse yourself in the local 
culture? 

R10. I think that’s part of the fun of studying abroad is you get to experience something completely different and learn about 
other people and places 

Interviewer. I agree! Why do you think it's important to learn about other people and places? 

R10. I think that being from the US we think that everything we do is right and we’re always taught the same things in school 
and stuff so learning about other people and places opens your eyes to what else is out there 

Interviewer. I agree with that as well. Great! Lastly, I'd like to get into some of your answers to the third question. You 
mentioned that the most important factors for you would be size of school, location, quality of education, and school spirit. 
Why is the quality of education important to you? 

R10. You’re paying a lot of money to go to school so it’s important that you’re getting a quality education 

Interviewer. And what would a quality education mean for you and your life? 

R10. Yes and like that’s it’s well respected by people when you’re applying for jobs and what not 

Interviewer. Okay so it would be a way to provide career opportunities. And why is that important to you? 

R10. College is a time to have fun and learn about yourself, but ultimately you’re there so you can graduate and get a job so 
it’s important that whatever university I choose to attend would be able to provide me career opportunities down the road 

Interviewer. Great. Finally, you mentioned size of school and school spirit. Could you elaborate a bit on that? 

R10. Sure! I went to a pretty big high school so I knew I wanted to go to a big university as well. I think big schools provide 
you with a lot of opportunities that small schools can’t. Also, when you go to a big school I think it’s important that there’s 
school spirit because it helps you feel like you’re part of something and makes a bigger school feel like home 

Interviewer. Cool! So would you agree that a feeling of community and belonging is important to you? 

R10. Yes for sure 
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Interviewer. Great! I think I we can end our interview here. Thank you for all of your answers! If you'd like to see the results of 
the study let me know, I'd be happy to send it to you when it's available. 

Respondent 11 
 
Interviewer. Introduction (See Appendix 4) 
 
R11. Ok sounds good! 

Interviewer. Cool. Let's get started. In your pre-interview questions you mentioned you are more likely to look at schools in the 
U.S. Why? 

R11. More likely because I like being close to friends and family here in the U.S. Also I plan on living in the U.S. long-term so I 
think learning in the U.S. would be beneficial when it comes to laws/business practices here. 

Interviewer. Okay. Why is being close to friends and family important to you? 

R11. I think because my family has always lived in New England, it has always felt like the norm to also stay local. Following 
in their footsteps I suppose. 

Interviewer. Do you think that would give you a sense of security/belonging or is it more a factor of achievement for you? Or 
perhaps something else? 

R11. I would say it is a sense of security/belonging. I think it lowers my stress being nearby in case anything went to wrong. 
And also just knowing it's easy to visit. 

Interviewer. Okay. Why is low stress level important to you? 

R11. Hm, I can be very scatterbrained and my mind races to a bunch of different things at once, so keeping the number of 
those things lower would probably be nice! Sometimes I also don't do my best work under stress because it keeps me from 
focusing on the task at hand. 

Interviewer. Great, thanks for you answers. You mentioned that if you were to look abroad, you’d look at the UK and Ireland 
because you have been there and loved them. Would you say familiarity would then be a factor in your choice? 

R11. Definitely. And common language. 

Interviewer. Why is common language important to you? 

R11. I think it would help me be able to communicate with people so that I would be able to get to know people easier/make 
friends. Also it would be one less thing I have to learn outside of what I'm learning in the classroom. 

Interviewer. Do you think it would allow you to get more out of the program? 

R11. Yes absolutely, I think I'd be willing to try more outside activities. Instead of just sticking to my program where I'd feel 
more secure. More willing to push myself out of my comfort zone 

Interviewer. Great! Do you perceive any difference between the UK and other countries with a high percentage of English 
proficiency? Like those in Northern Europe or the Nordics, for example? 

R11. Hmm, I've never really thought about it honestly. But this question makes me more interested in learning about those 
other countries! I think it goes back to the familiarity angle - I've only ever really thought about UK/Ireland because I've been 
there and know more about them 

Interviewer. Okay. You also mentioned that one of the factors that would go into your decision would be prestige. Why is this 
important to you? 
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R11. I think it would help in future job interviews if I went to a more prestigious school, or if I went there it would be a better 
networking opportunity. Also, I think some of it just has to do with ego... 

Interviewer. How would you define prestige from your point of view? 

R11. So I guess I would say it's just how people react to something. Like if I said "Harvard" everyone would be like "Wow, 
you're so smart!" So maybe, I'm thinking in terms of just how people perceive it more than my own perception. Hm, this is 
tough to explain. I also think of it in terms of exclusivity, like it has a low acceptance rate. I think it has the most to do with the 
general reputation, more so than the actual substance. Like looking at alumni from that school as a measure of prestige, 
versus the actual classes/professors/programs. 

Interviewer. So would you agree that it's both beneficial in that it would secure your career path and at the same time boost 
your self-esteem and confidence? 

R11. Yes to both. Not sure which is more important. 

Mr. To be fair I think they both support one another, so having both would be great. 

R11. I agree! 

Interviewer. Cool. Just one more question! You mentioned that activities outside the classroom are very important to you. 
Why? 

R11. I always found that in college the most enriching experiences for me happened outside the classroom. Getting involved 
with the community when volunteering is something that I thought made me grow as a person. And participating in Student 
Government made me develop different skills that I didn't get to develop in the classroom. I think the activities you do outside 
the classroom are a great way to complement what you're learning in the classroom, and gives some real-work experience 

Interviewer. Great answer! I think we're done! If you'd like to see the results of the study let me know, I'd be happy to send it to 
you when it's available. 

Respondent 12 
 
Interviewer. Introduction (See Appendix 4) 

R12. Sounds good! 

Interviewer. Cool. In your preliminary questions, you mentioned that you would prefer to study in the United States. Why is 
that? 

R12. The standard of education in the US, is known internationally. Some of the best schools in the country. Also, I feel like if 
you want to seek future employment in a country, it's best that they're familiar with your place of education/ CV. So rather than 
an unfamiliar school or place of education abroad, a local school may open more doors. 

Interviewer. Great! And why is a high standard of education important to you? 

R12. It's a thought process I've grown up with. To excel. To get a basic degree and do well in whatever I choose to pursue. 
I've never actually known anyone to be overqualified for a position. 

Interviewer. Why is it important to you to excel in what you do? 

R12. Because doing something well is what I strive for. It makes me happy to know I'm doing something to the best of my 
ability 

Interviewer. Would you agree that it contributes to a feeling of accomplishment and even prestige? Or how would you 
describe it? 
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R12. Yes, I agree. 

Interviewer. Great. In question two of the pre-interview questions, you said that if you were to look abroad, you'd consider 
England. Why that destination in particular? 

R12. I know there's a lot of very well-known and prestigious universities and programs there 

Interviewer. Okay, so that ties into your reasoning behind question number one as well. 

R12. Yes, essentially standard of education is important to me. Less about the fun university experience, more about building 
up that resume. (Boring, I know). 

Interviewer. Got it, makes sense! Thanks for those answers. Lastly I'd like to get into your responses to the third question. You 
mentioned that cost of living and tuition is important. Why is that? 

R12. I know a lot of my own friends and cousins have went on to go in large amount of debt because they opted to go 
out-of-state "for the experience" or live on campus rather than save money at home. I've always been a saver. I opted to stay 
home and commute an hour each way because I considered the comfort of home as well as the pay-off for the program 
offered near my home. Rather than going out of state. 

Interviewer. Right, school can be very expensive. Why is it important to you to not be in debt and to save money? 

R12. It's the mentality I was born with. None of my siblings are like me in that regard so I don't think it's something I learnt at 
home. I just know that when times get tough, money is important. Money and health. It takes a second for life to change and 
the sooner you're debt free, I know I'd feel more free. It's important for me to feel I'm being fiscally responsible and working 
towards my future. 

Interviewer. Great. So would you agree that that would also give you a sense of security? 

R12. Yes. Agreed. 

Interviewer. Cool. And finally, why is it important to you that the degree program led to career opportunities? 

R12. Because I think going to university is a building block towards a career of your choice. I don't want to look back and 
realize what I spent so much time and effort on, including tuition cost, ended up with a degree that I didn't need to pursue the 
career I wanted. 

Interviewer. Yeah, that makes a lot of sense. Why is it important for you to pursue a career that you want? 

R12. So that I find some fulfillment from what I choose to do most days of my life. I'm a passionate person- I'd want to be 
passionate about what I do every single day. 

Interviewer. Great! I think I we can end our interview here. Thank you for all of your answers! If you'd like to see the results of 
the study let me know, I'd be happy to send it to you when it's available. 

Respondent 13 
 
Interviewer. Introduction (See Appendix 4) 

R13. Okay sounds good!! 

Interviewer. In your preliminary answers, you said that you would mainly be interested in institutions abroad. Why is that? 

R13. I want to live abroad so if I considered graduate schools I would want to go abroad to do it and travel a bit while I’m 
there. 

Interviewer. Nice! And why is it important to you to live abroad? 
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R13. I have always wanted to travel. When I graduated college last year I took the year off to travel before getting a job but 
could only afford to stay for short amounts of time wherever I went. SO if I went abroad for school I would be able to really 
take in the culture of the country 

Because I’d be there for a long time 

Interviewer. That sounds really cool, Europe is definitely a great place for traveling around from place to place. Why would 
you say it's important for you to take in the culture where you went? 

R13. I just feel like there’s no point in traveling to a place if you’re not going to actually take it all in. I think it’s just important to 
try your best to do what the locals do and see what their life is like day to day 

Interviewer. I agree. Seems like, at least for me, I also learn a lot about myself when I learn about other people and their 
culture. Would you say immersing yourself into another culture would somehow elevate your understanding of people in 
general? 

R13. Yes absolutely. 

Interviewer. Cool. And why do you think that would be important to you? Would it somehow make you more knowledgable, or 
able? Or maybe more successful in your future career? Or maybe something else? 

R13. I think it definitely would help in making you more successful in your future career. Just in understanding people in 
general you’re able to talk to them easily and learn more about them by being more perceptive to what they’re saying 

Interviewer. Yeah, totally agree. You also mentioned that you would consider institutions in France, Spain, Belgium or South 
America. What attracts you to these destinations in particular? 

Oh, and Iceland. 

R13. France, Spain, or Belgium would be cool because of the language and just because they are so rich in history. South 
America I’ve just always been drawn to because of the beautiful landscapes and again, language. And Iceland I think would 
probably be the coolest because they are sort of isolated from the rest of the world but are still rich in history and have 
beautiful landscapes too and again their language 

Interviewer. So would you agree that you'd choose these destinations more for their, for lack of better words, intangible 
qualities? Something that interests you on a personal level rather than just practicalities. 

R13. Yes I think so. 

Interviewer. That's cool I like that. Do you think, then, that that would be something that contributes to a level of 
self-fulfillment? 

R13. Yeah I guess it would. Because traveling is something I’ve always wanted to do. So I guess it is self-fulfillment 

Interviewer. Great. Lastly I want to get into some of the factors you mentioned for question three. You said you'd consider the 
safety of the destination and a program that was taught in English. Why are these things important to you? 

R13. Because I’m 23 and female, I would consider safety of the region because i would be going alone and wouldn’t want to 
feel unsafe. And I’d want the program taught in English because otherwise I wouldn’t understand it, but I’d also want to learn 
the language wherever I am so if the program started in English then progressively worked in the native language then I’d like 
that as well. 

Interviewer. Great. So this might sound a bit silly, but why is not feeling unsafe important to you? 

R13. I would want to feel free to enjoy the country alone or in small groups and not worry about being pickpocketed, 
kidnapped, or like idk assaulted or something. 

88 



 

Interviewer. Very understandable. Would you agree that a general sense of security is important to you? 

R13. Yes 

Interviewer. And about the language portion. Obviously it's important to understand the course. But why do you feel like 
learning the local language would be important? 

R13. I don’t really know how important it would be but I’ve always wanted to be fluent in another language. I guess it is 
important for being part of the culture as well though. And easily communicating to people while you’re there 

Interviewer. Do you think it would contribute to your quality of life, being able to socialize with locals? At least on some level? 

R13. Yes absolutely. I went to Paris in December and could barely order food without feeling judged by the entire staff 

And I guess on some level of safety again it made my friend and I stand out so much that we were American. So if someone 
was like trying to kidnap tourists we totally stood out 

Interviewer. Haha well that could just be France. And yeah, Americans are pretty easy to spot. Makes us easy targets haha. 

R13. Yes exactly I know Paris is known for that haha 

Interviewer. Well I think I we can end our interview here. Thank you for all of your answers! If you'd like to see the results of 
the study let me know, I'd be happy to send it to you when it's available. 

Respondent 14 
 
Interviewer. Introduction (See Appendix 4) 

R14. Okay I'm all set! 

Interviewer. Cool. You mentioned in your pre-interview answers that you'd likely choose an institution in the states over one 
abroad. Why is that? 

R14. I currently attend an undergrad university where there are a lot of international exchange students. In the nicest way 
possible, I have found that cultural differences and language barriers can cause a rift in learning. If a student from Spain 
doesn't understand a concept because they don't understand the technical english terms we are using, the class loses 
learning time or teaching time that can be valuable. I wouldn't want to be that person for students at a university abroad and I 
think I would be afraid of missing out on critical information for myself because of those cultural or language differences in a 
different country. 

Interviewer. So would you say that everyone being from the same culture with the same language skills is a matter of 
efficiency in learning? 

R14. In higher education, especially in advanced degrees like masters or phd work, I think that everyone should be on the 
same page linguistically. Now that I think about it, I think cultural differences don't make as much of a difference but language 
is a huge thing for me. I'm kind of an introvert so I don't like having to raise my hand and ask someone to repeat something if I 
don't understand. That's a personality thing for me but that's why I think language especially is huge. 

Interviewer. Great! That makes sense. And why is it important for you to not have to speak up if you don't understand? Is it a 
matter of comfort, maybe self-esteem? If we take it a step beyond being an introvert (I'm the same way so I understand haha). 

R14. Self-esteem is probably a good way to describe it! I don't want people to know that I'm not understanding something or 
grasping a concept and even though everyone says "there are no dumb questions", for some reason I've always been the one 
to keep quiet in class. This has really hindered my undergrad education and caused a lot of stress (not understanding things 
or missing something and falling behind and not being willing to speak up to catch up) that could've been avoided if I would 
speak up and ask questions. 
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R14. I'm just prideful I guess haha. But in cases where I do really need to know something, if I need clarification and can't find 
it on my own, I will typically reach out to a teaching assistant or the professor via email to ask questions. 

Interviewer. I totally understand. That's been an issue for me as well in the past. So that makes sense. Thanks! In question 2, 
you mentioned you'd look into Eastern Europe (namely Ukraine) and Italy, Germany, or England. Why these destinations in 
particular? 

R14. First of all, I'm dumb and wrote that quickly. I know that Italy, Germany, and England are considered Western Europe 
and that's what I meant to say. I was thinking about my Ukraine experience so that's likely why I typed Western on accident. 

Interviewer. No worries! I thought as much. 

R14. So my dad served a 2 year mission for my church in Italy and speaks the language fluently now. I've been to Eastern 
Europe and feel comfortable there because I have familial and friendly connections close by. I also know that since my dad 
lived there for 2 years and has been back to Italy and its surrounding countries almost annually, he has recommendations of 
areas to stay away from, good places to eat, which transportation is most efficient and safe, etc. If I'm going to be living 
abroad on my own, safety would be a concern for me and in those three countries I know I have people like my dad who can 
offer advice and guidance if necessary. 

R14. I also have had multiple friends from high school and my undergrad study in those three countries specifically and they 
all had relatively positive experiences. 

Interviewer. Cool. So  is it fair to say all of those areas would provide a level of comfort and familiarity for you via 
recommendations, personal experience, etc.? 

R14. Exactly. 

Interviewer. Great. And why do you think being comfortable and familiar is important to you? 

R14. I'm typically a worrier and if I'm going to spend the money and time to move abroad and study, I want to focus most of 
my energy on my schoolwork, not panicking if I miss my train stop or staying up all night because the area I'm in is unsafe. I 
think that being comfortable and familiar with a new place is what I would want even in the states but abroad is a little more 
intense because my family and friends wouldn't be as close and they are what usually make me feel comfortable. 

R14. Does that make sense? Sorry, I'm a wordy typer but I feel like I ramble a lot. 

Interviewer. No, that makes sense! It's definitely not easy being on your own in a new place especially when you have school 
work to do and all the other life responsibilities. So would you agree that having that level of comfort and familiarity would 
contribute to your overall quality of life? 

R14. Yes definitely! 

Interviewer. Great. Lastly I want to get into your answers to the third question. I feel like being around individuals of the same 
faith also ties into quality of life and being around like-minded people, aka familiarity. Let me know if you want to add anything 
to that. But you also mentioned financial aid as an important factor. Why is that important to you? 

R14. I agree with the faith/familiarity concept. Financial aid is huge because school is obviously very expensive and living 
abroad, there are so many things to experience like historical sites, museums, foreign foods and attractions, etc. If I'm 
spending all of my money on school I won't have a ton of extra money to spend on enjoying the new culture and country I'm in 
which I think is a big reason a lot of people go abroad--to experience things they can't get at home. Also, at my undergrad 
university, international exchange students are on a student visa meaning by law they are only allowed to obtain employment 
at the university on campus. They can't work off-campus due to immigration/visa restrictions. If there are similar laws abroad 
wherever I would be studying, my income options are limited so having financial aid would allow me to worry less about trying 
to secure stable income while also studying. 

Interviewer. That makes a lot of sense. So is it fair so say it's important for you to have the security of being able to pay for 
school in order to enjoy the benefits of living abroad? Would that be a good way to put it? 
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R14. Yes! I think studying abroad is a luxury that should only be done if financially accessible. 

Interviewer. Great! I think I we can end our interview here. Thank you for all of your answers! If you'd like to see the results of 
the study let me know, I'd be happy to send it to you when it's available. 

Respondent 15 
 
Interviewer. Introduction (See Appendix 4) 

R15. I’m ready! 

Interviewer. Great! In your pre-interview questions you mentioned you're more likely to look within the US. Why is that? 

R15. I couldn’t see myself living outside the US. I’ve lived in Maryland all my life, I think part of it is comfort and reality(I can 
set realistic expectation for my future) 

Interviewer. Great. And why is comfort important to you? 

R15. My mother widowed when I was young and I’m an only child. So for all my life it’s been just she and I, leaving that one 
person is scary. Plus, I know mother would encourage be with anything I choose including distance but I wouldn’t want to 
leave her either 

Interviewer. That's understandable. And why do you think it's important for you to be close to your mother? 

R15. We only have each other, in Latin. In the Hispanic culture, typically families stay and grow together 

Interviewer. Would you say that it is a responsibility to you? Or maybe a sense of security? 

R15. I don’t feel it’s a responsibility but something I want to do 

Interviewer. Okay, great. For question two you mentioned that if you were to look abroad, you'd look primarily at Southern 
Europe, namely Portugal or Italy. Why those destinations in particular? 

R15. I’ve traveled to Italy and fell in love. I love every aspect of its culture and history. I could see myself living there. Portugal 
is somewhere I’ve always wanted to go, mainly for its culture. Spanish vs Hispanic 

Interviewer. Nice! And why is the culture important to you? 

R15. Maybe culture is the wrong word. But it’s history. Being latinx I have to explain the difference between being 
Spanish(Spaniard) and Hispanic(Latino). There are many differences and similarities 

Interviewer. Okay. So is it fair to say your attraction to Portugal, for example, is to learn more about history? 

R15. Yup! Portugal was conquer while countries in Central America had tribes. I think it’s unique how language is very similar 
but foods are very different 

Interviewer. Yeah very interesting, and how some things may be similar but have changed over time. Cool! So lastly we can 
get into your answers to question three. 

You mentioned cost of tuition, location, types of classes offered(in class/online/weekend/mixed/night classes, etc) are 
important factors to you. 

Why is cost of tuition important to you? 

R15. I’m paying for it myself, I’m taking a break before I go back to school to pay off someone of my existing loan and search 
for grants/scholarships 
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Interviewer. Makes sense, so it's important for you to be able to afford it without taking out (any? more?) loans. Is that correct? 

R15. Yes! Or as little as possible 

Interviewer. Great. And why is it important to you to have to take out as little loans as possible? 

R15. I want as little debt, I know it’s inevitable but I’d to try 

Interviewer. And why is that important? 

R15. I want to be able to afford things like a home or wedding I’m in future. I don’t want to be stuck paying loan forever 
because of an interest rate. 

Interviewer. Great! I think I we can end our interview here. Thank you for all of your answers! If you'd like to see the results of 
the study let me know, I'd be happy to send it to you when it's available. 
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