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shows how LLM turns a user’s input into an answer. When a retail investor writes 
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etail investors’ investment process is a combination of human behavior and 



because they provide useful perspectives for interpreting the findings on retail investors’ use 

reject new technology (Davis 1989). It links the characteristics of system design to users’ 

’ overall 

Perceived usefulness is “the degree to which 

that using a particular system would enhance job performance,” while perceived ease of use 

is “the degree to which an individual believes that using a particular system would be free 

of physical and mental effort” (Davis 1989).





Actually, as the model name “unified” implies, it was created by combining eight adoption 

that explain the user’s intention and behavior. Those are performance expectancy, effort 

Performance expectancy is “the 

gains in job performance.” Effort expectancy refers to “the degree of ease associated with 

the use of the system.” Social influence is “the degree to which 

important others believe he or she should use the new system.” Facilitating conditions mean 



“the degree to which an individual believes that an organizational and technical 

infrastructure exists to support the use of the system.”



need is defined as “an explicitly specifiable want that can be completely fulfilled.” (Collan 

, the theory can be applied to an investor’s real

company’s performance. His state is defined by limited time and



The investor can choose between several options: reading the company’s 

mpany’s performance with 



adoption, investing, and retail. The keyword “retail” was replaced by “individual” for one 
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purpose is to understand these reasons from the respondents’ own perspective. The section 



depends on users’ perceptions of usefulness and their intention to use the system
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selecting “satisfied”. In addition, 15.4% reported being very satisfied. Ta

respondent selected “very dissatisfied”, and no one selected “dissatisfied”. These results 





users’ reported reasons for not using GenAI for investment





users lean slightly more on other people’s opinion





processes. This thesis approached the topic from the investors’ point of view and focused on 

tly plays a supporting role in retail investors’ behavior. 



its use, and what alternative tools and selection criteria shape investors’ choic



users of GenAI. Social media and investors’ own manual analysis are 

common part of retail investors’ routines, but it has found a place among a smaller group 





yet become widely integrated into retail investors’ routines, but it is used when it is 



respondents. The survey was first distributed within the researcher’s close

Because GenAI tools are developing quickly, investors’ attitudes and usage may also change 
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